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Biographies 

Abhishek Suryawanshi is a graduate student in Communication Management at Emerson College. Ahbhi-
shek has worked with Wikipedia as an ambassador with the Wikipedia Education Program, founder of the 
Wikipedia Club in his native India, and director of the Wikipedia Summit India.  Abhishek recently presented 
at the United Nations Youth Assembly on the topic of Health, Science and Inclusion through Wikipedia. 

Alicia Blanco González received her PhD in 2009 from Rey Juan Carlos University. She is an Associate 
Professor in Business Economics Department at Rey Juan Carlos University (Madrid). Alicia is Vice-President 
of European Academy of Management and Business Economics and member of Spanish Association of 
Academic and Professional Marketing. She is Secretary General of the Camilo Prado Foundation and coor-
dinator of degree in management and Bachelor Degree in Digital Business Management (Rey Juan Carlos 
University). Her research interests include organizational legitimacy, SCR and consumer behavior. 

Amelia Semprebon is a senior Communication Studies major with a minor in Sports Communication at 
Emerson College. She has worked on public relations campaigns abroad in Rosarito, Mexico, and Milan, Italy. 
Amelia also attended the Global Relations and Sports Communication Workshop in Lisbon and Barcelona, 
and is an avid FC Barcelona fan. 

Andreu Casero, Doctor in Journalism and Audiovisual Communication. Professor and Head of Department 
of Communication Science at Jaume I University.  
He has been a visiting researcher at the universities of Columbia (United States) and Westminster (UK), 
among others. He studies political communication and the transformation of journalism in the digital envi-
ronment.



Brenda Wrigley is Chair and Associate Professor in the Department of Marketing Communication at Emer-
son College in Boston.  She has 20 years of university teaching and administrative experience, most recently 
at Syracuse University’s Newhouse School of Public Communications. Dr. Wrigley also has more than 21 
years of professional experience as a broadcast journalist, in broadcast advertising sales and sales manage-
ment, and in corporate communications management.
 
She is the author of numerous articles in the Journal of Public Relations Research, Journal of Advertising 
Education, Public Relations Review, Journal of Health Communication and several other peer-reviewed jour-
nals. Her book chapters focus on research in gender and diversity in Public Relations and Public Diplomacy, 
and Public Relations management of LGBT-related crises. These books include: The gender challenge to 
media: Diverse voices from the field; Coming out of the closet: Exploring LGBT issues in strategic communi-
cation with theory and research; The Encyclopedia of Public Relations; Learning to teach; Diversity in Multina-
tional Corporations; and International Public Relations and Public Diplomacy.
 
Dr. Wrigley holds a Bachelor’s Degree in Broadcast Journalism from the University of Missouri-Columbia, a 
Master’s degree in Public Relations and Ph.D. in Mass Communications, both from Newhouse at Syracuse. 
Her research and teaching interests include Public Relations management, salary and promotion dispari-
ties for women and minorities, corporate social responsibility and organizational response to marginalized 
publics. A member of the Boston Chapter of PRSA, she holds an Accreditation in Public Relations and a 
Certificate in University Teaching.

Camilo Prado Román received his PhD in 2009 from Rey Juan Carlos University. He is an Associate 
Professor in Business Economics Department at Rey Juan Carlos University (Madrid). Camilo is a member 
of the European Academy of Management and Business Economics (AEDEM) and now serves as Secretary 
General of the Academy. He is also Director for the Master in Advanced Management (Rey Juan Carlos Uni-
versity). His research interests include organizational legitimacy, SCR and creating shared value. 

Carlos Cascante Serratosa is currently the Managing Partner of Impulse Business Consulting S.L.. Pre-
viously, he served as Executive and Board Director in several national and multinational corporations. In the 
Academic field, he has been also Professor at ESADE Business & Law School (URL).  He received his PhD 
in Communication from the Blanquerna School of Communication and International Relations (URL). He also 
holds a Degree in Business Administration and an MBA, both from ESADE Business & Law School (URL) 
and a Degree in Philosophy (Mathematical logic and Philosophy of Science) from the UAB University of 
Barcelona

Carlos Ruiz Caballero holds a PhD in journalism and is a professor at the Blanquerna School of Com-
munication and International Relations at the Ramon Llull University. His main research interests are media 
convergence, digital journalism, and active audiences from the perspective of the ethics of communication. 
He was awarded the Josep Vallverdú 2014 essay award for the play The digitization of the other. He is the 
author of La agonía del cuarto poder, Prensa contra democracia (Trípodos, 2008), and Ética de la audiencia 
(Grafite, 2003). He has participated in several national research projects and has published in journals such 
as International journal of press and politics. He is a member of the Council of Information of Catalonia.

Carmen Lahoz Marco is Doctor in Communication Sciences, Master in Marketing (Kingston University), 
Master in Strategy and Creativity in Advertising (Universitat Ramon Llull) and is currently Associate Professor 
in Universitat Ramon Llull. She has been working at the communication industry for more than 15 years and 
she is currently planner and founder of the advertising agency Usted.

Cristian Ducu holds a PhD in Moral Philosophy of the University of Bucharest and he is a strong promoter 
of integrity in private, public, and civil sectors. Since 2013, he has served as Secretary of the Ethics Commit-
tee that supervises the Romanian Register of Transparency in Lobby and Advocacy, and, at the end of 2015, 
he became its President. Mr. Ducu is also the president of the European Ethics & Compliance Association 
and he has an extensive experience in teaching Ethics applied to various fields at two of the most pres-
tigious Romanian universities (University of Bucharest and National School of Political and Administrative 
Sciences), as well as in consulting on Sustainability and Anti-Corruption Practices in public and private 
sectors. He is also an international ethics & compliance auditor (ethics audits, supply chain integrity audits), 
promoting an integrated approach in Ethics & Compliance and Sustainability.
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Cristina del Castillo-Feito. Degree in of Management and Business Economics (Carlos III Universty). Mas-
ter in Master in Advanced Management (Rey Juan Carlos University). Visiting Professor in Rey Juan Carlos 
University. Professional experience in marketing and business development in the Renewable Energy sector. 
Her research lines are: Quality of the relationship, quality of service, legitimacy and reputation.

Diana Trifu has been working with the Centre for Advanced Research in Management and Applied Ethics 
since 2012, being in charge of the research program of the organization. She has also formed part of the 
organizing committee of the Romanian Ethics and Compliance Forum, as content coordinator and editor 
of the Ethics and Compliance Magazine. Likewise, Diana has been working for the past 5 years in the civil 
society, mainly in the field of asylum and migration, with various NGOs in Romania, as integration officer and 
as project manager. She has published papers and articles on migration and human rights. 

Eduard Vidal holds a PhD in Communication and Advertising from Autonoma University of Barcelona. He 
is Associate Professor and a former member of the research group “Strategy and creativity in advertising 
and public relations”, of the School of Communication and International Relations Blanquerna - Ramon Llull 
University. Dr. Vidal is a marketing, communication and branding consultant, with more than 10 years of 
experience in multinational agencies and consultants.

Encarnación González Vázquez. Since 1997 Professor of Marketing at the University of Vigo. Degree in 
Business Sciences and PhD in Marketing and Market Research. She is President of European Academy of 
Business Management and Director of the I-mark research group at the University of Vigo, director of seve-
ral research projects related to Corporate Social Responsibility and author of numerous articles and books 
related to teaching in Marketing and Foreign Trade.

Enric Ordeix Rigo is associate professor of the Blanquerna School of Communication and International 
Relations of Universitat Ramon Llull (URL). Academic director of the MA-Strategic Management in Global 
Communication, and the MA in Public Affairs Protocol and Event Management at Blanquerna-URL. He is 
member of many professional bodies as Executive President of The Global Communication Institute, Board 
Member and track chair of the International Academy of Business Disciplines and also member of the board 
of the International Public Relations Association. He has been recently working as faculty at Emerson Colle-
ge and manager of the Knowledge Area at FCBarcelona. He is currently Academic International Advisor of 
Impulse-Business Consulting.

Francesc Vilallonga, Doctor in Communication for School of Communication and International Relations 
Blanquerna - Ramon Llull University (URL). Professor at Ramon Llull University (URL). Vilallonga has extensi-
ve experience as a journalist, working for the newspaper El Periodico. 

Francisco Díez Martín. PhD in 2007 from Seville University. He is an Associate Professor in Business Eco-
nomics Department at Rey Juan Carlos University (Madrid). Francisco is member of the European Academy 
of Management and Business Administration. His research interests include organizational legitimacy and 
institutional theory. 

Giorgia Miotto is Associate Professor of the Faculty of Communication and International Relations Blan-
querna - Ramon Llull University, teaching New Media, Communication strategy, Marketing and CSR and 
Sustainability.

She holds a PhD in Advanced Communication from the Ramon Llull University, focusing her research in 
the relationship between corporate legitimacy and CSR strategy and communication. She has a Master of 
Arts in Classical Literature from the Universitá degli Studi di Padova (Italy), an Executive MBA and Master in 
Communications Management from EADA Business School and a University Master in Advertising Strategy 
and Creativity from the Ramon Llull University. 

Giorgia developed her career as a manager in the Marketing Departments of different companies around 
Europe: EADA Business School in Barcelona, Symantec in The Netherland, IBM in Ireland and Citibank in 
Barcelona.

She is a former member of the Executive Committee of the “Red Española del Pacto Mundial de Naciones 
Unidas” (UN Global Compact) and of PRME (Principle for Responsible Management Educations - United 
Nations).
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Gloria Valles is the CEO and Founder of the company Wine Style Travel, a lifestyle digital magazine specia-
lized Wine & Food Travel. The brand also organizes trips and events for individuals and companies who are 
interested in having an experience with gastronomy and wines.

She teaches marketing and Wine & Food Tourism in different universities and does consulting about 
strategic development for destinations and private companies who want to develop or improve their travel 
strategies.

Ms Valles has a wide experience in Wine & Food Tourism, as she has been General Manager of Can Bonas-
tre Wine Resort, one of the first wineries in Spain to develop a strategy related to tourism, with the opening 
of a hotel with wine spa, conference center and events management.

She studied Women’s Leadership at Stanford University (USA), Hospitality Management at Cornell University 
(USA), and General Management at IE Business School (Spain). She also has a Master in Strategic Commu-
nications Management from ESADE Business School (Spain), and a Degree in Advertisement and Public 
Relations from Universitat Ramon Llull Barcelona (Spain). 

J. Gregory Payne is Chair in Emerson College’s Department of Communication Studies. He is Director of 
the Center for Ethics in Political and Health Communication, and has taught at Yale and Tufts University.   
Dr. Payne received his B.A, M.A. and Ph.D at University of Illinois at Urbana-Champaign and also earned 
an MPA from the Kennedy School of Government at Harvard University.  He has authored books, chapters, 
articles and proceedings and has lectured internationally on topics related to political communication, public 
diplomacy, health communication, media, ethics, leadership, negotiation, crisis and risk communication. He 
is on the Advisory board of the Journal of Health Communication, Media Ethics, Communication Quarterly, 
Journal of Promotion Management, among others. He has edited the American Behavioral Scientist’s special 
edition on the U.S. presidential campaign for every election since l988. He is President of the International 
Academy of Business Disciplines, past chair of the Political Communication Division of the National Commu-
nication Association, and Advisory Board member of the Global Public Relations Project,

Payne is the co-founder and General Director of the Saudi-Global Exchange, the first grass roots, people 
to people public diplomacy effort in the wake of 9/11. Created by Payne and his former student, Faisal 
al-Saud of Saudi Arabia, the Saudi-Global Exchange advocates for personal, grassroots, public diplomacy 
projects designed to promote understanding through communication. Since the founding of the Exchange 
in 2001, Payne has organized trips of academics, business professionals and citizens-at-large from diverse 
international backgrounds for extensive educational trips to Saudi Arabia. His leadership in the Saudi-Global 
Exchange has been praised by President Bill Clinton at the inaugural Clinton Global Initiative  This grass 
roots effort has also been commended by former Secretary of State Colin Powell, U.S. Ambassador from 
Saudi Arabia Prince Turki Faisal, Prince Hamzah Hussein of Jordan, among others.

Payne has served as speechwriter for Sec. of State Hillary Clinton, Senator Robert Dole, Los Angeles Mayor 
Tom Bradley, Boston Mayor Ray Flynn, Queen Noor of Jordan, Prince Faisal of Saudi Arabia, as well as 
numerous CEO’s and heads of organizations internationally. He has consulted with the U.S. State Depart-
ment, the U.S. Department of Defense and U.S. Department of Treasury, City of Boston, City of Los Angeles, 
National Republican Institute, National Institute of Health, Atomic Energy Commission and U.S. Centers for 
Disease Control & Prevention (CDC),  Bechtel, Fidelity Investments, Watson Pharmaceuticals, U.S. Depart-
ment of Veterans Affairs, Formula One, among others.

He received the Robert F. Kennedy Award for Public Service, the first University of Illinois’ Speech Commu-
nication Alumni Award, honors from the US Treasury, UNICEF, Formula One Racing, Friends of the Majestic 
Theatre, and the President’s Award from the International Association of Business Disciplines. He received 
grants from the U.S. State Department for work in Nepal, Turkmenistan, Indonesia, Russia and Azerbaijan 
and grants from the National Republican Institute and National Democratic Institute for work in Uzbekistan 
and Jordan.  He is a Schweitzer Fellow in health communication.  He is a frequent source to print and elec-
tronic media outlets such as USA Today, The New York Times, The Boston Globe, Los Angeles Times, Chicago 
Tribune, Newsday, CNN, Fox News, Sky News, MSNBC, Arab News, BBC, ABC, CBS and NBC (television and 
radio).
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Isabella Saporito is a fourth year student at Emerson College set to graduate in May with a degree in Po-
litical communications and Writing, Literature and Publishing. She was involved with the grass roots initiative 
Rediscover Rosarito and will be involved with its presentation during this year’s conference. She is looking 
forward to attending this year’s conference at Blanquerna as she is looking at the possibility of attending 
graduate school in Europe.

Jan Roberts-Breslin is Dean of Graduate and Professional Studies at Emerson College in Boston, where 
she also holds the position of Professor of Visual and Media Arts. She is a media artist whose experimental 
video work has won awards at international and domestic festivals, been broadcast on PBS and exhibited 
at major contemporary art museums. She is the author of Making Media: Foundations of Sound and Image 
Production, the fourth edition of which will be published in 2017 by Focal Press. Ms. Roberts-Breslin holds a 
Master of Fine Arts degree in Film and Video Production from Temple University.

Jaume Suau holds a PhD for Blanquerna School of Communications and International Relations, Ramon 
Llull University. As part of his PhD studies he was a visiting researcher at Goldsmiths College, London, for 
two years. Apart from different national research grants, Suau is the Project Manager of Blanquerna in the 
MedMedia, and also participates as a researcher in the Media Pluralism Monitor, both EU funded projects. 

Joan Cuenca is a public relations expert and he holds a PhD in Communication Studies, an MA in Social 
Communication, and a BA in Advertising and Public Relations from Ramon Llull University in Barcelona, 
Spain. He is a faculty member in the department of Advertising, Public Relations and Marketing, and a mem-
ber of the applied research group Strategy and creativity in Advertising and Public Relations at the Blan-
querna School of Communication and International Relations, where he teaches Public Relations Strategy. 
He has been a visiting lecturer in the Department of Advertising, Public Relations and Media Design at the 
College of Media, Communication and Information (University of Colorado at Boulder). His most recent publi-
cation has been An analysis of the university curricula of Spanish “dircoms” from a public relations approach 
in the Public Relations Review. And, Cómo hacer un plan estratégico de comunicación. Volumen III. La inves-
tigación preliminar (2016) has been his most recent book publication. He has co-edited Media Business 
Models (2016) and Life Without Media (2013), and he has coordinated the 6th, 7th, and 8th editions (2011, 
2013, 2015) of the International Conference of Communication and Reality. He is a board member of the 
Spanish Association of Researchers in Public Relations (AIRP).

Joan Francesc Fondevila Gascón, Doctor in Journalism & Communications Sciences (UAB), professor in 
URL, UPF, UdG, UOC and other universities. Director of CECABLE (Cable Studies Center). He has published 
more than 100 scientific indexed articles on communicacion (digital jornalism, digital advertising, hypertext, 
multimedia, interactivity), telecommunications and social sciences.

Jordi Botey, Doctor in Communication and Advertising for School of Communication and International 
Relations Blanquerna - Ramon Llull University (URL). Dr. Botey is vice-deanship of Business Relations and 
Innovation, coordinator of masters and postgraduates, professor and a former member of the research group 
“Strategy and creativity in advertising and public relations” in Blanquerna University. 

Josep Lluís Micó is a professor, chair of Journalism at the Universitat Ramon Llull. He is the academic vice 
dean of the Blanquerna School of Communication and International Relations, where he directs the de-
gree in Journalism, the Master’s in Advanced Journalism Blanquerna-Grupo Godó, the Master’s in Fashion 
Communication Blanquerna-080 Barcelona Fashion, and the Master’s in Sport Communication Blanquerna 
- FC Barcelona. He works as a technology analyst in media for La Vanguardia (Lavanguardia.com) and Radio 
Nacional de España-Ràdio.

Josep Rom, Doctor in Communication and Advertising for School of Communication and International Rela-
tions Blanquerna - Ramon Llull University (URL). Director and professor of Advertising, Public Relations and 
Marketing degree studies at URL.  Director of University Master in Advertising Strategy and Creativity from 
the Ramon Llull University. 
Dr. Rom is the director and a former member of the research group “Strategy and creativity in advertising 
and public relations”, focus into the areas of creativity, analysis of audience behavior and the study of brand 
identity development processes from URL. 

Judith Colell.  Award wining film director, she has directed 8 feature films and also commercial films, etc. 
She worked also as a producer and screenplayer. She is the Director and professor in Audiovisual Commu-
nication studies at Blanquerna Faculty of Communication and International Relations, Ramon Llull University. 
She has been Vice President of the Academy of Motion Pictures Arts and science of Spain from 2011 to 
2016 an she is currently member of the board and Secretary of the board of Catalan Film Academy.
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Kyle Neill. Political Communication senior at Emerson, focusing on electoral politics and public diplomacy. 
Originally from a small town in South Carolina, Kyle has spent his time at Emerson expanding his perspecti-
ves and immersing himself in the Emerson/Boston community. Last summer, he worked with students from 
Blanquerna, serving as student liaison for the Boston leg of their masters program. He also helped to plan, 
promote and execute the Global Summit hosted at Emerson last fall. He is excited to continue building rela-
tionships with Emerson’s only sister school and to see Catalona for the first time

Laura Camerino is an associate professor at UVIC—University of Vic (Catalonia, Spain) of Coolhunting New 
Social, Cultural and Consumer Trends and Personal Branding. She received her PhD in 2016 from the Uni-
versity of Barcelona, a work about Public Image which she is currently working in the private sector as the 
head of the communication department in Jordi Labanda Studio. 

Marc Polo. Media planner since October 1990, I had managed relevant accounts in Spain such as Danone 
(more than 30 milion of euros invested per year in advertising) or Reebok and I had worked for a wide range 
of markets: luxury (Montblanc), chemist (Novartis), toys (Giochi Preziosi) and different FMCG brands. I had 
worked for multinational and local companies, and the last 3 years I’m involved in a local digital company as 
a Strategic Consultant.
Teacher in Blanquerna since September 2011 in some subjects about Media and Research, and I’m also in 
the role of Coordinator in the Advertising, Public Relations and Marketing degree since February 2012. Phd 
in June 2017, my research is focused on media planning, audiences and new formats of television. 

Marçal Sintes, Doctor in Journalism. He is currently professor and Director of the Department of Journa-
lism of the School of Communication and International Relations Blanquerna - Ramon Llull University. He 
has been a visiting researcher at London School of Economics (LSE). He focuses his work in public opinion, 
political communication, journalism and freedom of speech. Is a columnist for the newspapers El Periódico 
de Catalunya and ARA.

Matthew Mogavero is a rising senior at Emerson College who is pursuing his Bachelor of Science in Politi-
cal Communication. A native of Peabody, Massachusetts, Matt has spent the last three years as a paid intern 
in the  Office of the Mayor at Peabody City Hall. His duties primarily consist of special events, communica-
tions, social media, business relations, arts-based initiatives and constituent services. He has worked closely 
with the departments of Community Development & Planning and Health & Human Services. He spent last 
semester as a digital communications intern at Boston-based watchdog group Corporate Accountability 
International. Matt is currently studying at Emerson College’s European Center in Well, The Netherlands. 

Meghan Bratton is a Junior Political Communication major at Emerson College. She has been involved with 
the ongoing Public Diplomacy project in Rosarito, Mexico and worked with a protest rhetoric case study in 
Kent, Ohio. Meghan currently works in the film industry in Boston

Mehroz Sajjad is a Senior Lecturer- School of Media and Mass Communication at Beaconhouse National 
University. 

Mireille Lalancette is Associate Professor at Université du Québec à Trois-Rivières. She is also a resear-
cher in the Groupe de recherche en communication politique (GRCP). Her research interests include political 
communication, media, and representations, with a particular emphasis on discourse analysis and framing. 
She is currently working on the transformation of political actor’s representations and action repertoires in 
the context of spectacularization, personalisation, and on new social media phenomenon. She recently publi-
shed a book called ABC de l’argumentation pour les professionnels de la santé ou toute autre personne qui 
veut convaincre (Presses de l’Université du Québec with Marie-Josée Drolet and Marie-Ève Caty). She has 
also published about gender and media. Her work has appeared in the Canadian Journal of Communica-
tion, the Revue internationale de communication sociale et publique, and Organization Science, as well as in 
several edited books, among them UBC Press’s Political Communication in Canada, and Political Marketing 
in the United

Nina Suriñach is a PhD student and a researcher member linked to the research group: Strategy and crea-
tivity in advertising and public relations at School of Communication and International Relations Blanquerna 
- Ramon Llull. University. She has a University Master in Advertising Strategy and Creativity from the Ramon 
Llull University. 
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Núria Arbonés Aran has lived and worked in several places before settling in The Netherlands. She has 
a master’s degree in Catalan Philology from the University of Barcelona, and a Master of Arts and a PhD 
degree from the University of Amsterdam. After her studies in Amsterdam she remained at the University of 
Amsterdam as a fulltime lector Catalan aiming to contribute to a broader international insight into a diversity 
of Catalan related matters. At UvA, she also got involved in the development of education and research on 
cultural perspectivism, images and history making.

Nowadays her professional environment is mainly concentrated in the Amsterdam University of Applied 
Sciences where she initiated the international educational programme ‘International Virtual Consulting Firm 
(IVCF)’, working on real life cases in cooperation with partners institutions and business and institutional life 
in Barcelona and Paris, among others with Facultat Blanquerna. The IVCF is since 2010 implemented in the 
programme City Marketing in Europe in cooperation with the research centre CAREM and the multidiscipli-
nary arrangement Urban Management and is currently further developed at Amsterdam School of Interna-
tional Business and CEDIS in the research programme ‘Cities and Visitors’ and ‘Visitors and Image Amster-
dam Zuidoost’.  Her current professional interest  lies in comparative studies, especially in the fields of (tribal) 
marketing, consumer behaviour and places images, identity and reputation.    

Paul Fadil, President International Academy Business Disciplines- University of North Florida. Professor of 
Management, PhD in Organizational Behavior and In International Management. Department Chair-Depart-
ment of Management University of north Florida.

Pere Franch. I got my Ph.D. in Communication at the Ramon Llull University in 2013, with a thesis on US 
war presidential rhetoric. My fields of research are Political Communication, Rhetoric, Discourse Studies and 
Journalism. I am Journalism Studies coordinator at Blanquerna School of Communication and International 
Relations – Ramon Llull University. I am also the director of the Master on Journalism and International 
Relations at the same university, where I teach Journalism and International Relations. As a journalist, I have 
worked in printed press, radio and as a correspondent in New York for a Catalan newspaper.

Pere Masip Doctor in Journalism. Professor at the Faculty of Communication and International Relations of 
Blanquerna at Ramon Llull University (Barcelona, Catalonia). His main research interests are the convergen-
ce of media, digital journalism and the impact of technology on journalistic and communication practices. He 
has participated in several national and international projects. He is currently coordinating a research project 
funded by the Spanish Ministry of Economy and Competitiveness entitled “Active audiences and agenda 
setting in the digital public sphere”. He has published articles in journals such as The International Journal 
of Press and Politics, Journalism Studies, Digital Journalism, International Communication Gazette, American 
Behavioral Scientist and Journalism Practice.

Peter Hall is an Administrator for the Communication Studies Department at Emerson College, who has 
presented internationally on the topics of communication, education and public diplomacy.  He has been 
involved professionally with work in the Film/TV, Investor Relations, Communications and Marketing indus-
tries and he was an Instructor of Communication courses at both the College and High School level.  Peter 
graduated from Emerson College with a BA in Visual Media Arts and a MA in Communication Management. 
In 2010, Peter completed a Global PR & International Relations Certificate in International Public Affairs and 
Public Relations at Blanquerna Universitat Ramon Llull, where he presented on the emergence of “Twitter” 
and how European educators could implement it for use in public affairs projects.  

Phillip Glenn (Professor of Communication Studies, Emerson College) conducts scholarly research 
analyzing interaction, especially conflict, negotiation, and mediation; employment interviews; and laughter in 
everyday talk. His most recent book is the co-edited Studies of Laughter in Interaction (Bloomsbury, 2013). 
He serves on the editorial board of Research on Language and Social Interaction. His courses at Emerson 
include Conflict and Negotiation, Negotiation and Group Process, and Professional Communication. He is a 
volunteer mediator and trainer with Metropolitan Mediation Services in Brookline and is trained in executive 
conflict coaching Boss Whispering Institute. He was Interim Dean of Emerson’s School of Communication 
from 2012 to 2016 and has served multiple terms as a department chair. He was a Visiting Professor at 
the Blanquerna School of Communication and International Relations of Ramon Llull University, Barcelona 
in 2017, Visiting Scholar at the Harvard Program on Negotiation in 2008, Fulbright Senior Scholar in the 
Republic of Moldova (2005), and Fulbright Lecturer in the Czech Republic (1995)
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Raul Reis is Dean of the School of Communication and Professor in the Department of Communication 
Studies at Emerson College. Dr. Reis is a native of Belém, a city in the Amazon region of Brazil. He earned 
his bachelor’s degree in Brazil, and both of his graduate degrees in the United States: a master’s at Kansas 
State and a PhD at the University of Oregon. 

He has published extensively in academic journals and books on wide ranging issues such as the impact of 
mass media on traditional communities; Latin American and Brazilian media; higher education; and science, 
health, and environmental communication. His academic articles have appeared in the Journal of Broadcas-
ting & Electronic Media; Journalism & Mass Communication Educator; Journal of Mass Media Ethics; Science 
Communication; World Communication Journal; Environmental Communication; and the Journal of Inter-
cultural Communication, among others. In addition to a monograph, he has co-authored two books: Mass 
Communication: Producers and Consumers (2010), and Writing and Reporting for Digital Media (2015).

Remi Jacob is a Sophomore at Emerson College from Malibu, California. She is currently a Sophomore 
Communication Studies major with a focus in Social Justice, Advocacy and Public Relations. Throughout her 
high school career she was always involved in Public Diplomacy Projects with specific organizations and is 
excited that Emerson College has allowed her to continue to do so through being a Global Ambassador for 
the College and amazing opportunities such as the Global Summit. 

Sabrina Thulander is a Master in International and European Politics, recently completing her degree 
at the University of Edinburgh. She has worked with various nonprofit and development organizations to 
increase policy impact through diplomacy and strategic communications. Currently working as the commu-
nications coordinator for United Nations House Scotland, Sabrina also received her B.S. in Communication 
Studies from Emerson College in 2016. 

Santiago Justel-Vázquez is a professor at the Universitat Internacional de Catalunya and at the Blanquer-
na School of Communication and International Relations of Universitat Ramon Llull (URL). He received his 
PhD in communication from the URL with a dissertation on media agenda and public interest. As a journalist 
he has been editor of the technology channel at Lavanguardia.com, where he currently works as a collabo-
rator.

Scott C. Ratzan. Following roles as VP, Global Health and Social Impact since 2016, and VP Global Cor-
porate Affairs at Anheuser-Busch InBev (2013-16) establishing the global function encompassing public 
health, policy, sustainability, CSR and global affairs, began founding President role to reduce the harmful use 
of alcohol and other global issues. Serves as principal architect of signature activities including Global Smart 
Drinking Goals & Together for Safer Roads coalition.
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