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About the Summit 

The 5th Blanquerna -Emerson Global Summit  will take place in Barcelona on Novem-
ber, 13-16th, 2019 organized by the Blanquerna School of Communication and Inter-
national Relations. This conference will explore the global trends given by the United 
Nations Sustainable Development Goals in the field of Global Communication, Diploma-
cy and Politics and will gather the leading professionals.

4 tracks and its specific topics:
1. Thriving world
 Reduced Inequality
 Zero Hunger
 Gender Equality
2. Sociable World
 Good Health and Well-Being
 Responsible Consumption and Production
 Sustainable Cities and Communities
3. Clean World
 Life on Land
 Climate Action
 Industry, Innovation and Infrastructure
4. Productive World
 Clean Water and Sanitation
 Decent Work and Economic Growth
 Peace, Justice and Strong Institutions Conference chairs



5Panels
……………………………………………………………………………
Keynote: Brant Breen, founder and chairman of Qnary, CEO of Harte Hanks 
Keynote: Oscar Mateos, delegate of the SDG of Ramon Llull University

Panel 1 (Track 1: Thriving World) Moderator: Míriam Díez, Director of 
Blanquerna Observatory on Media, Religion and Culture

Oscar is a Man. Kenneth Grout, Owen Eagan. Emerson College
Nonprofit Board Membership and the Gender Gap. Cathryn Cushner 
Edelstein. Emerson College
Gender equality, social inclusion and women’s empowerment in Nepal. 
Manoj Dahal, Girish Bhattarai. DeshSanchar, Kantipur TV, Nepal
How were women in politics perceived by the media on the last portu-
guese legislatives? Igor Angélico, Ana Resendes, Înes Rodrigues. Colle-
ge of Communication and Media Studies, Instituto Politécnico de Lisboa
Myth Busting Global Disparities and Inequities in Women’s Soccer. Mary 
Anne Taylor. Emerson College
PR Strategies for Advocating Sustainable Development Goals. Yushau A. 
Shuaib. Independent PR Consultant (Nigeria)

Panel 2 (Track 2: Sociable World) Moderator: Cees Hoogendijk, Indepen-
dent Consultant on Humanization and Generativity

The United Nations, the Union for the Mediterranean and the Sustaina-
ble Development Goals: the case of Blue Economy. Miguel Ángel Medi-
na. Blanquerna School of Communication and International Relations
Changing the way in which we communicate globally through public 
diplomacy. Peter Hall. Emerson College
“Why the hell would I want you to poke into my arm”: A Critical Cultural 
Analysis of Testing Makes Us Stronger health communication campaign. 
Deion S. Hawkins. Emerson College
Advocating United Nations Sustainable Development Goals Through 
Strategic Diplomacy. Sarah Asem. Luminary Minds
View from the Campaign Trail: Lessons & Insights on Running for Office 
in Massachusetts. Keri Thompson. Emerson College

Students Corner
India Experience (Blanquerna): Sílvia Pascual (GCM)
Global Leadership Summit Youth/ #Bethekey (Blanquerna): Lydia Dionís (IR)
Model United Nations (Blanquerna): Annaïs Soriano and Joaquim 
Armengol (IR)
GLOBCOM Project (Blanquerna): Esther Torrecilla and Blanca Andrés
Polling society (Emerson College)



6 Panel 3 (Track 2: Sociable World) Moderator: Raul Reis, Dean of Com-
munication Studies, Emerson College, Boston

Blockchain and the Recovery of Trust in a Responsible Journalism. Al-
bert Sáez, Marçal Sintes-Olivella. Blanquerna School of Communication 
and International Relations
The role of communication in development cooperation, seventy years of 
fruitful and ongoing partnership. Ana Fernández. Blanquerna School of 
Communication and International Relations
Ageing society through the lens of sociology of emotions: the narratives 
of life of elderly people in the film “100 metų kart”.  Renata Matkeviciene. 
Vilnius University
How the Higher Education can contribute to the Sustainable Develop-
ment: a case study in Spain. Belén López. ESIC Business School
A Look at IdleNoMore: Unpacking the Effects of Social Movements 
on Political Discourse and Policy Development. Vincent Raynauld, 
Emmanuelle Richez, Abunya Medina. Emerson College, University of 
Windsor, University of Michigan
Towards a future of good health and well-being: Working on patient 
experience from a global public relations approach. Marc Compte, 
Guillem Marca. Blanquerna School of Communication and International 
Relations, Universitat de Vic i Central de Catalunya

Panel 4 (Track 4: Productive World) Moderator: Parichart Sthapitanonda, 
Dean of the School of Communication, Chulalongkorn University, Thailand

Diminish the Discrepancy. Erica Jones. Emerson College
The Ancient Silk Road and its silent narratives: bridging the gap between 
China and the Middle East through cultural diplomacy. Mei Huang. Blan-
querna School of Communication and International Relations
Advocating for journalism and political independence. Results from the 
implementation of the Media Pluralism Monitor in Spain. Jaume Suau, 
Pere Masip, Carles Ruiz. Blanquerna School of Communication and 
International Relations
(In)equality of “ICT4D”: Chinese Disabled People’s Precarious Jobs Onli-
ne. Zhongxuan Lin. Jinan University
Esports and Navigating Cultural Conflicts in a Global World. Andrew 
Geiger. Emerson College



7Panel 5 (Track 1: Thriving world) Moderator: Michaele Whelan, Provost of 
Emerson College, Boston

Libraries and SGDs: access to information in Blanquerna School of 
Communication & International Relations Library. Anna Ubach. Blanquer-
na School of Communication and International Relations
User Generated Journalism and Sustainability Goals. Janet Kolodzy. 
Emerson College
Autonomy & Crisis: The Birth and Stabilization of a Small Mexican City. 
Mark Brodie. Emerson College
Advancement for Women. Marcia Buxton. Kamaka
Gender equality in sustainability reports as a tool for corporate legitima-
cy in the fast fashion industry. Sandra Vilajoana-Alejandre, Giorgia Miotto. 
Blanquerna School of Communication and International Relations
Free Speech, Property Rights And Social Media Censorship. Pavel Sluts-
kiy. Chulalongkorn University, Bangkok, Thailand

Panel 6 (Track 3: Clean World) Moderator: Giorgia Miotto, Vice Dean for 
Corporate Relations and Innovation, Blanquerna School of Communication 
and International Relations, Barcelona

Mapping Global Youth. Big Data as lens to envision a Sustainable Deve-
lopment Future. Míriam Díez, Josep Lluís Micó, Verónica Israel, Alba Sa-
baté. Blanquerna School of Communication and International Relations
Communication and CSR: theoretical considerations and practical impli-
cations. Mafalda Eiró-Gomes, Ana Raposo. College of Communication 
and Media Studies, Instituto Politécnico de Lisboa
Allocating Undecided Voters in Pre-elections Polling. Spencer Kimball, 
Liudmila Yudina. Emerson College
Environmental communications 50 years late. Ana Rita Góis, Beatriz 
Luís, Catarina Lourenço, Cátia Antunes, Joana Gerardo. College of Com-
munication and Media Studies, Instituto Politécnico de Lisboa

Keynote Speech: Bart de Vries, past president of International Public 
Relations Association



8 Panel 7 (Track 2: Sociable World) Moderator: Josep Maria Carbonell, 
Dean of Blanquerna School of Communication and International Relations, 
Barcelona

Global Diplomacy in Africa- Teaching New Media Technologies to Jour-
nalists and Journalism students in Angola. Raul Reis. Emerson College
Strategic Communication for Pro-Vaccination Campaigns. Rumen Dimi-
trov. University of New South Wales
Shedding light on urban spaces: visiting the World of Food. Núria Arbo-
nés Aran, Marc Polo, Juanita Higuera. Amsterdam University of Applied 
Sciences, Blanquerna School of Communication and International 
Relations, Purdue University
Smart Sustainable Cities: Citizen participation challenges, insights from 
“Amsterdam Smart City” and “Barcelona Digital City”. Nina Surinyac, 
Josep A. Rom, Eduard Vidal. Blanquerna School of Communication and 
International Relations
Access to Dentistry, A Human Right. Margaret Whims. Emerson College

Panel 8 (Track 4: Productive World) Moderator: Gregory Payne, Chair of 
Communication Studies, Emerson College, Boston

Involving community to increase voluntary blood donation. Iria Paz Gil. 
Rey Juan Carlos University
Relationship between equality policies and moral legitimacy. Giorgia 
Miotto, Alicia Blanco-González, Francisco Díez Martín. Blanquerna 
School of Communication and International Relations, Rey Juan Carlos 
University
Towards a more sustainable and legitimate peace? Assessing the prin-
ciple of local ownership through the cases of Central African Republic 
(CAR), Sierra Leone and Colombia. Oscar Mateos, Albert Caramés, Ana 
Isabel Rodríguez. Blanquerna School of Communication and Internatio-
nal Relations
Relational Capital and the effect on Legitimacy as part of a Sustainable 
Strategy. Cristina Del-Castillo-Feito, Camilo Prado-Román, Encarnación 
González-Vázquez. Rey Juan Carlos University, University of Vigo
Gender Equality in Doctorate Programs. Alicia Blanco-González, Cristina 
Del-Castillo-Feito, Juan Martínez Navalón. Rey Juan Carlos University

Keynote Speaker: Lee Pelton (Emerson) led by Josep Maria Carbonell 
(Blanquerna))



Abstracts



10 Abstracts | Panel 1 (Track 1: Thriving World) 

Oscar is a Man
Kenneth Grout, Owen Eagan
Emerson College

This study analyzes the implicit bias of the Academy Awards and Oscar’s histo-
ric lack of gender equity. While there are awards for Best Actor and Actress, a 
comparative analysis of these awards and the Best Picture prize reveals that a 
man is more than twice as likely as a woman to receive an Oscar for leading work 
in a Best Picture. A man is also nearly twice as likely to be nominated as a leading 
performer in a Best Picture winner. Supporting women in Best Pictures fare a bit 
better with actual trophies, but, when considering nominations, a man is still more 
than one-and-a-half times as likely as a woman to be nominated for a supporting 
performance. This research considers these factors, identifies potential reasons 
for them, and draws conclusions regarding the decades of gender bias in the 
Academy Awards. Further, this study investigates the dissolution of the Hollywood 
studio system and how, though brought on in part by two of Hollywood’s leading 
ladies, the crumbling of that system ultimately hurt the industry’s women more 
than its men. In addition, this project explores pay disparities between men and 
women in Hollywood as another manifestation of this gender bias, discusses the 
causes and implications of these disparities, and suggests ways of addressing 
these issues.

Nonprofit Board Membership and the Gender Gap
Cathryn Cushner Edelstein
Emerson College

Much has been written about the gender gap in the nonprofit sector. According 
to a study conducted by BoardSource, (Leading with Intent: 2017 National Index 
of Nonprofit Board Practices) 72% of nonprofit CEO/Executive Director positions 
are held by females, while only 48% are Executive Board Members and 42% 
are Board Chairs. The discrepancy between the number of Board positions held 
by women versus staff leadership positions has been the subject of many recent 
publications. The BoardSource 2017 study also reported that 71% of Executive 
Board Chairs are satisfied with current board gender diversity while 14% reported 
being neutral, and 15% dissatisfied. Utilizing academic and industry literature, 
this paper explores the relationship between an all-male Board’s choice of which 
self-assessment tool to use and the outcome of an all-male Board’s decision 
whether to create a gender inclusive Board. In an effort to explain the low number 
of women serving as nonprofit Board Members, Board self-assessment tools 
and four theoretical frameworks relative to all-male Board decision-making are 
reviewed for their impact on recruitment outcomes.
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Gender equality, social inclusion and women’s empowerment in Nepal
Manoj Dahal, Girish Bhattarai
DeshSanchar, Kantipur TV, Nepal

Inclusive growth is a persistent challenge in Nepal. The fruits of development 
have spread unevenly across ethnic, gender and geographic categories. Vul-
nerabilities and inequalities are exacerbated by geographic and environmental 
factors. The existing socio-economic and physical conditions of certain groups 
like women (especially vulnerable groups of women), children, people with disa-
bilities, senior citizens, sexual and gender minorities, those living in poverty and 
socially marginalized groups such as the Dalits, Muslims and Janajatis (Indige-
nous People) make them more vulnerable than others. 
Nepali women, as more than 50 per cent of the total population, are still strug-
gling for meaningful participation and representation in political, social, econo-
mic and educational aspects of life. The 33 per cent quota system for female 
candidates introduced by the Constitution of Nepal has managed to increase 
their political representation. However the quota system is questioned for having 
favored quantity over quality.
The situation has been changed lately. Between October 2015 and June 2016, 
Nepal received its first women in three powerful positions—the President, the 
Speaker of Parliament, and the Chief Justice of the Supreme Court. This was 
momentous for women’s rights movement in Nepal, and around the world. The 
new constitution of Nepal was a result of constitution assembly has reserved 33 
per cent seats for women in local, federal and provincial parliaments. The results 
of local elections brought a wave of women leadership in politics and governan-
ce, electing over 14,000 women leaders throughout the country. 
However, there are issues that should be addressed before SDG deadline. Ne-
pali women largely still do not have equal status as their male counterparts. The-
re is still a double standard while claiming citizenship by birth through mothers
versus it being done through fathers. Disparities among Nepali women in health 
and education outcomes further paint a gloomy picture. About 28 per cent of 
Nepali women are reported to have faced sexual and gender-based violence. 
Abortion was legalised in 2002, and yet the most recent study in Nepal found 
out that nearly 60 per cent of all abortions that occurred were clandestine, 
thereby increasing risks to women’s mortality and morbidity. 
Nepal’s human development outcomes continue to be slowed by gender, social 
and geographical exclusion and inequality. Gender inequality remains high as 
indicated by the Gender Inequality Index (GII) of 0.497 in 2015. The inequalities
vary between Nepal’s urban and rural areas, between different regions and 
population groups. However, there are numerous agencies-- both governmental 
and non-governmental-- that are working to have a more inclusive, empowered 
and fruitful society.

Abstracts | Panel 1 (Track 1: Thriving World) 
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How were women in politics perceived by the media on the last 
portuguese legislatives?
Igor Angélico, Ana Resendes, Înes Rodrigues
College of Communication and Media Studies, Instituto Politécnico de Lisboa

Gender equity and women’s empowerment continue to be perceived primarily 
as a “women’s issue”. However, in order to achieve gender equality, men need 
to make the effort and be allies. Although in Portugal last legislative elections, 
October 2019, there was a positive outcome for the female gender, resulting in 
more women in the Parliament, with 89 elected, political parity remains a distant 
goal. This means more than just ticking a box or making a public statement in 
support of gender equality. It means elevating the voices of women and pushing 
for policies which support women’s political participation and representation. 
But it also means to end any kind of discrimination in the media. This article 
aims to highlight and characterize the way media treated women during the last 
political campaign. The main Portuguese newspapers will be analyzed during 
the campaign period in trying to answer the main research questions under 
investigation: have female candidates been treated in a different way from their 
male colleagues?

PR Strategies for Advocating Sustainable Development Goals
Yushau A. Shuaib
Independent PR Consultant (Nigeria)

Public relations is the deliberate, planned, and sustained effort for establishing 
and sustaining mutual relationship and understanding with the publics through 
effective communication. PR strategies are deployed to mobilise resources and 
facilitate development.
Meanwhile the United Nations Secretary-General, António Guterres has appointed 
17 eminent personalities as SDG advocates (excluding Communicators and PR 
Practitioners) to raise awareness, inspire greater ambition, and push for faster ac-
tion on the SDGs, which were adopted by world leaders on 25 September 2015.
It is against this background that I will discuss the PR tools for advocating the 
SDG Goals towards achieving Peace, Prosperity, People, Planet, and Partners-
hips. Some of the tools to be examined in that regards include Corporate Social 
Responsibilities, Event Management, Media Relations and Crisis Communication in 
stimulating positive actions on sustainable Development Goals.



13

Myth Busting Global Disparities and Inequities in Women’s Soccer
Mary Anne Taylor.
Emerson College

In the United States, the passage of Title IX, a 1972 law requiring the develop-
ment of youth sports for girls and boys, women’s team sports have continued to 
thrive in the United States, and in the case of soccer, women (USWNT) have ou-
tperformed the U.S. men’s national soccer team consistently since the inception 
of the Women’s World Cup in 1991 (then called the m&m’s cup, because FIFA, 
the international governing body of soccer/futbol, did not want to share their
name with women’s soccer). Along with this success however, the women’s 
national team has also endured consistent structural criticism, ranging from ne-
gative comparisons with the ability of male athletes, pay inequities, politicization 
of their bodies, and continued objectification through a male gaze (Cole, 2000; 
Shugart, 2003). Of these contemporary challenges associated with women in 
sports, this essay will specifically focus on the institutional legitimacy in creating
gendered narratives of pay gaps and inequities in women’s soccer.
The USWNT is governed by the U.S. Soccer Federation, the legislative body of 
both women and men. In March of 2019, three months before the U.S. team 
would go on to win another historic World Cup (their fourth, and one of only 
two teams, with Germany, to win back to back World Cups), 28 players sued the 
federation in federal court, citing gender discrimination under the Equal Pay Act 
and Title VII of the Civil Rights Act. The lawsuit is a broad class action suit not
only citing generational discrimination locally, but globally within the ranks of 
FIFA and institutional money distribution to international soccer federations. 
After mediation talks were broken this Fall, the team will now go to trial against 
the federation, and if the USWNT wins, new governance rules could have swee-
ping implications for Women’s soccer globally, from closing pay gaps to playing 
conditions.
As a launching point in this essay and conference presentation, I will first con-
textualize the USWNT’s lawsuit from a national and international perspective. 
Then, situating the debate in communication studies literature (Hawhee, 2009, 
Butterworth & Billings, 2017), I will trace and then analyze global gender inequi-
ties in women’s soccer (EEOC, US), and finally, I will argue and showcase how 
this ongoing and contemporary tension in pay gap disparities in women’s soccer 
offers a landscape for shifting and challenging rhetorical narratives that de-limit 
women athletes restrained by the tropes of hetero-normative masculinity.

Abstracts | Panel 1 (Track 1: Thriving World) 
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The United Nations, the Union for the Mediterranean and the Sustainable 
Development Goals: the case of Blue Economy
Miguel Ángel Medina
Blanquerna School of Communication and International Relations

2015 was an important year for global governance. The UN adopted the 2030 
Agenda for Sustainable Development, setting 17 Sustainable Development Goals 
(SDGs), among which the ambition to conserve and sustainably use the oceans, 
seas and marine resources for sustainable development. On that same year, the 
Union for the Mediterranean (UfM) adopted the Mediterranean Declaration on 
Blue Economy, highlighting the importance of clean and healthy seas as drivers of 
sustainable development within national and regional economies. It is then neces-
sary to take stock of these four years of UN-UfM cooperation on blue economy.
In short, the proposed piece of paper sets out from the scrutiny of the different 
actions, strategies and projects carried out under the Blue Economy umbrella, a 
UfM- sponsored initiative which implementation strategies are part of the SDG 
14 ‘Life below water’. Henceforth, the writing tries to address some simple, albeit 
essential, questions in this regard: Can the UN and the UfM deliver significant 
policy outputs in relation to SDGs and, most in particular, succeed in the imple-
mentation of Blue Economy projects? Is the existence of overlapping international 
institutions beneficial per se?
The present piece of paper will use a methodology based on
- the analysis of official documents of the several organisations concerned
- the review of scholarly publications on the topic
- the conduct of personal interviews with UfM experts and senior officials
- the conduct of mail or Skype interviews with UN experts and senior officials
This proposal intends to contribute to the debate on the UN SDGs and shed some 
light on the following aspects:
- the accomplishments of the coordinated action of the UN and the UfM for a
sustainable blue economy over the last four years, and considering the
forthcoming review of the SDGS in September 2019
- the lessons learnt regarding the projects of the Blue Economy and the UfM-UN
fieldwork
- the main challenges concerning the actors, the targets and the different
initiatives involved
The piece of work addresses the SDG of providing clean water and sanitation to
inhabitants of our planet, and this is linked in turn to the debate on whether the 
UN can effectively gear its action toward meeting its goals in coordination with 
other international actors. The paper could also have wider implications on the 
conditions under which the UN is able to handle efficiently the governance cha-
llenges emerging, in this case related to water management.

Abstracts | Panel 2 (Track 2: Sociable World)
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Changing the way in which we communicate globally through 
public diplomacy
Peter Hall
Emerson College

Everyone communicates. As we engage in global diplomacy, or bringing cultures 
together through communication, the way in which we communicate changes 
constantly with technology and new emerging methods of connection. This pre-
sentation will look at the work I have completed in global projects, while as both 
a professional and a student, as I examine how these projects continually impact 
participants and academic professionals showcasing their development through 
public diplomacy. Sports, Politics and Civic Engagement will be highlighted.

“Why the hell would I want you to poke into my arm”: A Critical Cultural 
Analysis of Testing Makes Us Stronger health communication campaign
Deion S. Hawkins
Emerson College

Despite medical advancements, Black gay, bisexual and other men who have sex 
with men are the group most disproportionately impacted by HIV in the United 
States. Recent figures estimate one in two Black MSM will be diagnosed with HIV 
in their lifetime. In 2011, the Center for Disease Control launched Testing Makes 
Us Stronger, a health communication campaign designed to increase rates of HIV 
testing in the Black MSM community. Past studies document the campaign’s visi-
bility, but fail to explain the continually rise in HIV infections. Previous research on 
Testing Makes Us Stronger analyzes exposure to the campaign, but fails to capture
the experiences and opinions of its target audience. Using the Culture-Cente-
red Approach, this study conducted 20 semi-structured interviews to unveil how 
culture and systemic inequities influence rates of HIV infection in the Black MSM 
community. Thematic analysis found three key themes: (1) lack of trans visibility, 
(2) call for holistic approaches and (3) importance of local organizations. Findings 
from the study suggest HIV campaigns would benefit from working in tandem with 
other organizations designed to combat systemic inequalities. Policy recommen-
dations are proffered.

Astracts | Panel 2 (Track 2: Sociable World)
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Advocating United Nations Sustainable Development Goals Through 
Strategic Diplomacy
Sarah Asem,
Luminary Minds

Gender Equality is a large system change, it is a small piece of the Grand 
Challenges (The Global Sustainable Development Goals) we face in the volatile, 
uncertain, complex and ambiguous (VACU) world we live in. The question is what 
capacities do we have as leaders, educators, parents and individuals to shift 
ingrained ideals and apply understanding to what ‘gives life’ to groups of people 
and organizations for collective wellbeing.
Drawn from my own experience and from a humanistic perspective I would like 
to discuss and share ideas and thoughts around this topic focusing on the innate 
capabilities we have as individuals to propel positive change through small acts 
of Kindness (diplomacy) and lead through self-mastery.

View from the Campaign Trail: Lessons & Insights 
on Running for Office in Massachusetts
Keri Thompson
Emerson College

Abstracts | Panel 2 (Track 2: Sociable World)
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Blockchain and the Recovery of Trust in a Responsible Journalism
Albert Sáez, Marçal Sintes-Olivella
Blanquerna School of Communication and International Relations

One of the main challenges posed by the Sustainable Development Goals 
(SDGs) approved by the United Nations is that of responsible consumption as a 
driving element of responsible production. We often focus our reflections on this 
topic on the industry and on the preservation of the environment. But more and 
more there is an international tendency to relate the concept of responsibility in 
consumption and production with services and with the sustainability of social 
cohesion and, ultimately, democracy.
A very important part of society is currently demanding that journalism recover 
its leadership in the production and distribution of information. It’s considered 
that a cohesive democracy and society need quality content that is not being 
produced by users on social networks and digital platforms. In order to regain 
that leadership, journalism needs to recover two things: public confidence and 
the ability to finance the production of the news. Two huge challenges for which 
professionals and journalistic companies need to change some of their action 
protocols for which they must modify production routines and work systems.
Technology has historically been an element of disruption of journalistic practice. 
For the current challenges, journalism must analyze the possibilities offered by 
blockchain technology, based on the use of distributed databases, and that is 
already being successfully implemented in other sectors such as financial or 
e-commerce. Our contribution will analyze the possibilities of blockchain for 
journalism to regain public confidence and its ability to monetize its activity 
so that it returns to lead the production and distribution of information to help 
make democracy and social cohesion sustainable, central elements of the SDGs.
Specifically, we will analyze the opportunities of the use of blockchain in the
improvement of the accountability of the informative companies, in the deepe-
ning of the transparency of the institutions, in the protection of the author rights, 
in the payment for the consumption of contents and in the remuneration of the 
authors of the information. We have carried out this analysis based on the study 
of the current experiences of using blockchain through various platforms, such 
as Civil, and with interviews with those responsible. Our conclusions can be es-
pecially useful to promote that the United Nations, through one of its agencies 
such as Unesco, promotes the use of blockchain in journalism on a global scale 
through fair regulation, responsible use and shared and open protocols. We 
propose a receptive look, both from the journalism industry and from the forums 
of global diplomacy.

Abstracts | Panel 3 (Track 2: Sociable World)
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The role of communication in development cooperation, 
seventy years of fruitful and ongoing partnership
Ana Fernández
Blanquerna School of Communication and International Relations

This paper describes and analyzes in historical perspective the relationship 
established from the early 1950s between the fields of development studies 
and practice, on the one hand, and communication studies, on the other, and its 
articulation in the theory and the practice of communication for development and 
social change (CfDSC). It also examines how the main international aid agencies 
(from the UN specialized agencies to the World Bank) have been increasingly 
incorporating the communication dimension into their development strategies 
and projects, although with different approaches, scopes and results. Finally, it 
briefly discusses some of the lessons learnt from that experience, in the light of 
the current reflection on the potential contribution of communication to promoting 
the Sustainable Development Goals (SDG). CfDSC has emerged and evolved as a 
defined field of research within the framework of communication studies since the 
1950s, linked to the growing activity of the international development cooperation, 
as well as to its early criticism by Southern intellectuals and practitioners (Beltrán, 
2005; McAnay, 2012; Melkote, 1991; Servaes, 1989). It is concerned with the 
study of the multiple and complex forms of articulationbetween communication 
technologies, structures and processes, on the one hand, and short-, medium-, and 
long-term development and social change processes, on the other hand. Its voca-
tion as an applied social science resulted, in its first decades of existence, mainly 
in a prescriptive approach, rather than a descriptive and explicative. Since the 
1990s, however, the greater emphasis placed on case study analysis, knowledge 
systematization and the evaluation of the communication initiatives deployed by 
the development cooperation agencies has led to significant gains in the unders-
tanding of the role of communication in planned development and social change 
processes(Lennie & Tacchi, 2013; Lie & Servaes, 2015; Noske-Turner, 2017; 
Wilkins, Tufte & Obregón, 2014). This, in turn, has helped to advance and expand 
the strategic use by internationalaid agencies of communication tools, channels 
and approaches in order to promote and pursue development goals. 
The research methodology has been essentially qualitative, based on a systemati-
zed review of the reference academic literature on CfDSC and on a documentary 
analysis of reports, manuals, guidelines, sourcebooks and training materials on 
CfDSC of eight international aid agencies and programmes, as well as of their 
websites. 

Abstracts | Panel 3 (Track 2: Sociable World)
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Ageing society through the lens of sociology of emotions: 
the narratives of life of elderly people in the film “100 metų kart”
Renata Matkeviciene
Vilnius University

Problem and aim: According to the statistics, in Lithuania as in Europe, the number 
of persons over 65 years of age will increase in the coming years (Eurostat, 2016). 
An ageing society is a problem economically and socially, mostly related to such 
issues like social exclusion, lack of communication among the elderly. Because 
of those issues, senescence and aging are the topics that are rarely apparent in 
public discourse and elderly people mostly are invisible and excluded from active 
life in society. This article will focus on emotionally strong narratives of life story. 
Theoretical approach: Sociology of emotions was taken as the theoretical back-
ground for the research on (re)presentation of elderly people and their life stories. 
Emotions are socially constructed, displayed, and managed in the context of the 
various social roles, identities, etc. (Lawler, Thye, 1999, p. 224). Through the life 
stories of elderly people the emotional narratives in individual (micro) and in cultural 
(macro) level could be found (Turner, Stets, 2006, p. 40): the importance of interpre-
tations of interpersonal interactions, rituals, power, and status, etc. It is assumed 
that life stories - memories would demonstrate the most emotional moments of 
life events. The approach from the sociology of emotions provides a perspective 
for the interpretation of events not only at the individual level but in some cultural 
level (they are based on some archetypes and have connections with collective 
memory). As Atkinson stated, “Stories help us understand our commonalities and 
bonds with others as well as our differences. Stories foster a sense of community.” 
(Atkinson, 2002, p. 122) Life story research method would be used not only to gain 
information about most important experiences, issues in a person’s lifetime, but 
as well to get the narrative highlights of the subjective interpretation of important 
events in the state’s life, and analyse the emotions that are related to the events. In 
this paper, the life story (oral history) method would be used through the 10 filmed 
in-depth interviews with persons 100 years old. The informants were chosen to get 
information and their reflections on the events that had to happen through the last 
100 years (1918 the restoration of the Lithuanian state, world war II and occu-
pations, soviet(isation) period, 1989 Sąjūdis and 1990 Restoration of Lithuanian 
state). Methods: The triangulation of methods would be used: narrative analysis of 
interviews will provide a scheme of topics that dominate in emotional storytelling of 
elderly people; quantitative and qualitative content analysis of messages and com-
ments on the official Facebook page of the project will provide the main map of 
narratives (and emotions) that were created by the film. Main findings: the strongest 
emotions were found in narratives of trouble history (occupation, repressions) and 
happiness (youth memories). Analysis of emotional stories has shown the domina-
tion of narratives of social status, social identities and connections (social network).
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How the Higher Education can contribute to the Sustainable 
Development: a case study in Spain
Belén López
ESIC Business School

The Agenda 2030 of United Nations to promote the 17 Sustainable Development 
Goals is the largest initiative in the world that involves governments, companies 
and institutions to the common objective to achieve the sustainable development. 
In this scenario, Higher Education has an important role in the implementation 
of the SDGs through CSR activities, curricula and research. The objective of this 
research is to investigate the relationship between Sustainable Development and 
Education in business schools. In this paper, the author analyzes a case study in 
Spain based on the sustainable strategy of one business school in the field of 
education and its contribution through the 17 sustainable development goals. The 
method of analysis is based on the criteria established by the University Impact 
Ranking of Times Higher Education. The contribution of this research is to explore 
how business schools put into practice sustainability. In addition, a conceptual 
model is followed to explain how business schools can contribute to sustainable 
development. The findings offer some ideas for other institutions in Higher Edu-
cation, Business Schools and Universities, and how to integrate their sustainable 
activities to increase their impacts in education. The practical implications of this 
research are to show the opportunities of Business Schools and Universities to 
promote and engage their future students and other stakeholders in sustainable 
development.
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A Look at IdleNoMore: Unpacking the Effects of Social Movements on 
Political Discourse and Policy Development
Vincent Raynauld, Emmanuelle Richez, Abunya Medina
Emerson College, University of Windsor, University of Michigan

Few scholars have taken interest in social movements’ ability to capture the atten-
tion of political as well as institutional elites and, in some cases, influence political 
discourse and policymaking.
Our paper addresses this gap in academic research. It unpacks the manifestation 
of the Indigenousled Idle No More movement (INM) and its effects on political 
discourse and policy development at the federal level in Canada. This paper posits 
that Idle No More-related mobilization coincided with changes in the federal 
political agenda and increased saliency of Indigenous policy issues, but not with 
significant policy developments in that area. First, this study offers an overview of 
the scholarly literature in order to define the nature, scope, and chronology of the 
effects of grassroots- riven, social media-intensive political and civic protest move-
ments on more institutionalized political processes. Second, it drills down on INM’s 
political demands and protest strategies. Third, it proposes an in-depth review of 
Stephen Harper’s Conservative government’s response to the popularization of 
the movement and to its demands. Finally, it describes the response of the Liberal
Party to INM, and more specifically that of its leader Trudeau, before and after the 
2015 federal election.
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Towards a future of good health and well-being: Working on patient
experience from a global public relations approach
Marc Compte, Guillem Marca
Blanquerna School of Communication and International Relations
Universitat de Vic i Central de Catalunya

This study focuses on the third goal of the 2030 Agenda for Sustainable
Development given by the United Nations: Good Health and well-being, that 
seeks to ensure healthy lives and promoting the well-being for all the ages. To do 
so, we apply the co-creational model of public relations to the healthcare sector 
in order to improve the patient’s experience (Salomon, 2014) of patients suffering 
from a chronic disease (COPD, heart failure and diabetes mellitus) during the hos-
pital stay as a consequence of a flare-up of their underlying disease. Our specific 
objectives are the following: 1) Identify significant elements and events during a 
patient’s stay in hospital that can be approached from the field of communication; 
2) Create and agree, alongside clinicians and patients, communication material 
that broaches the concepts and events of significance to patients, in order to 
incorporate them into good clinical practice; 3) Implement the communication 
protocol; and 4) Assess the efficiency. Using a qualitative study with a phenome-
nological approach, we selected patients admitted to the Vic Hospital Consortium 
(Barcelona) by means of purposeful theoretical sampling according to the type 
and stage of their disease, from April to July 2018. To obtain the data, we carried 
out two focus groups with patients and relatives, in addition to 15 in-depth, 
semi-structured interviews during their stay in hospital. 4 specific meetings for 
co-creation of material with 6 patients, 2 doctors, 1 porter and 2 hospital admi-
nistration staff were also conducted. 50 people participated in these two stages. 
The chronic conditions included in the study were chronic obstructive pulmonary 
disease (COPD), chronic heart failure, and adult diabetes mellitus (DMII).
Patients identify two unique interlocutors as a key: doctors and nurses. The key 
moments identified were the time of hospital discharge; the diagnostic or thera-
peutic procedures during hospitalization; and the emergency room and hospital 
stay. Moreover, our results showed that when patients and relatives were in their 
rooms, they needed information and distractions. Thus, the patient’s stay in hos-
pital has turned into an opportunity to convey information. Different supports and 
materials were considered, and the co-creation team chose a simultaneous use 
of support and materials, depending on the moment during the stay in hospital 
when the information was conveyed, and the type of information that was to be 
conveyed. To do so, we have created knowledge pills that meet visualization crite-
ria according to the profile of the patients: a light background, a contrasting text, 
prevalence of lower case, and in a single color.
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Diminish the Discrepancy
Erica Jones
Emerson College

The discrepancy in equity is a multifaceted global issue that spreads impro-
prieties like classism. Classism is known as prejudice against or in favor of 
people belonging to a particular social class. Though the globe is changing its 
habits towards maneuvering this controversy—American candidates proposing 
no more college tuition, Caribbean Association requiring 30% of all politicians 
and governmental workers being female, etc.—there is still a lot of work that 
needs to be done for the nations to reach the same level field. A misunderstood 
concept is that equity and equality mean the same thing, when in actuality, the 
two provide different solutions to a common phenomenon. Classism, though its 
own term, branches out into different categories, directly fueling other injustices 
such as racism, sexism, or gender misidentification. The injustices then create a 
domino effect towards a specific individual. Classism usually covers socioecono-
mic status, categorizing humans by the amount of income, family wealth, or lack
thereof and unequally distributing resources and opportunities for this reason. 
For example, the African American population on average makes 79.2 percent of 
the average annual income of their Caucasian counterparts. This income bracket 
can also differ depending on your sexuality and gender orientation, displaying 
the large impact the gender gap has on an individual’s socioeconomic status 
and ability to move up in the income (class) bracket. What can the nations
do as a whole to equalize the diversity spectrums for different levels of class? 
The answer is to minimize the discrepancy in equity by providing the necessary 
resources for that specific nation or community to be able to democratize their 
socioeconomic standing. A prime example of classism at play in the United 
States is the 2019 college admissions scandal amongst famous celebrities 
and officials falsely bribing or paying their children’s way into certain higher 
education institutions. Their ability to donate incentives to institutions for their 
children’s benefit is a direct display of classism and the advantage that a certain 
socioeconomic status can have for families. While other students may struggle 
for the ability to afford the same institution, these celebrities’ children did not try 
to be accepted into the institutions, exhibiting their classism privilege. This dis-
crepancy amongst equity is a continuous problem in America and other regions
of the world. By increasing equity amongst socioeconomic groups, we may be 
able to eliminate the discrepancies in class and prevent the domino effect of 
other improprieties from having an opportunity to thrive.
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The Ancient Silk Road and its silent narratives: bridging the gap between 
China and the Middle East through cultural diplomacy
Mei Huang
Blanquerna School of Communication and International Relations

Depoliticization is one of the most important concepts in Chinese modern politi-
cal thought since the 90s (Wang Hui, 2006). Learning from the extreme political
activities that took place during the cultural revolution, instead of openly discus-
sing the cultural and regional conflicts, the Communist Party chose to silence
(depoliticize) these realities. This policy earned relevance in recent years with Xi
Jinping’s election as chairman. However, tensions between minorities and the
Government, especially Muslim communities, have been rising in recent years.
Muslim communities have been always the ones at the borders of Chinese 
society. What are nowadays the north-western regions of China were in Chinese 
thought at the same time key regions of the Silk Road and the “end of civiliza-
tion” due the fact they were at the other side of the Great Wall (Lattimore, 1989). 
A true historical melting pot of cultures, religions and traditions, Some Muslim 
regions such as Xingjiang have never fully adapted to the dominant Han culture, 
with the Communist Party struggling to find a way to definitely integrate these 
regions into its system (Wang Ke, 2012). The New Silk Road, presented recently 
by the Chinese government, can be understood within this depolitization context. 
It responds more to economic aims rather than targetting to strengthen the ties 
between China and its Muslims neighbors and citizens.
This paper presents my curatorial research and practice for the exhibition “Silent
Narratives”, a case study of cultural diplomacy, an attempt to bridge the gap
between countries, religions and culures. Taking as a starting point the current
Chinese government policy ‘Silk Road Economic Belt’ I study how the Ancient 
Silk Road has artistically and historically influenced different cultures, with 
special attention to China and its Muslim communities. By doing so, I present 
ancient artifacts and documents from the Ancient Silk Road, connecting them 
with the works of contemporary artists from the Modern Silk Road countries 
in Middle East, Europe and China. Using this juxtaposition I remediate (Rabi-
now, 2008) artistic expression and practice, interrupting their original historical 
and aesthetical context, creating new narratives to interpret “silenced” ancient 
subjects within current political contexts. Despite efforts of depoliticization, my 
research shows how “the political” (Mouffe, 2011) has been always present and 
it is likely to continue to do so in the cultural and social exchanges between 
China and the Muslim world.
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Advocating for journalism and political independence. Results from the 
implementation of the Media Pluralism Monitor in Spain
Jaume Suau, Pere Masip, Carles Ruiz
Blanquerna School of Communication and International Relations

This paper presents the results of the implementation of the Media Pluralism 
Monitor in Spain, particularly focusing on the results related to the political inde-
pendence of media. The Media Pluralism Monitor (MPM) is a research tool that 
was designed to identify potential risks to media pluralism in the Member States 
of the European Union. Risks to media pluralism are examined in four main 
thematic areas, which are considered to capture the main areas of risk for media 
pluralism and media freedom: Basic Protection, Market Plurality,
Political Independence and Social Inclusiveness. The results are based on the 
assessment of a number of indicators for each thematic area. The results for 
each domain and indicator are presented on a scale from 0 to 100%. Scores 
between 0 and 33% are considered low risk, 34 to 66% are medium risk, while 
those between 67 and 100% are high risk. On the level of indicators, scores of 
0 were rated 3% and scores of 100 were rated 97% by default, to avoid an
assessment of total absence or certainty of risk. Implementation of the MPM in 
Spain indicates an overall medium risk to media pluralism. Since the restoration 
of democracy in 1978, Spain has adopted progressive legislation and developed 
a comprehensive legal framework for ensuring media pluralism. However, im-
plementation is often weak and ineffective. None of the four areas reaches high 
risk levels. Political Independence, Market Plurality, Social Inclusiveness and Ba-
sic Protection all show as medium risk. Regarding to Political independence the 
five indicators in this area score medium risk. ‘Editorial autonomy’ and ‘Political 
Independence of media’ are assessed as 67% and 50% respectively. Although 
public broadcasters and private media companies seem to be independent of 
political influence, in practice during recent years there is evidence of political 
interference in the appointment and dismissal of editors-in-chief. The indicator 
‘Independence of PSM governance and funding’ scores as “medium risk” (50%). 
This indicator has improved when compared with previous results. In 2017 the 
Spanish Parliament passed the Law 5/2017, which amends Law 17/2006, of 
June 5, on National Public Radio and Television. According to the reformed law, 
election of the members of the board of directors of CRTVE will require two- 
thirds of MPs. Therefore the new threshold required a broad consensus among 
political parties and made it difficult for the Government to control the PSM. The 
indicator ‘State regulation of resources and support to media sector’ scores as 
medium risk (42%). There is no ownership control by parties, partisan groups or 
politicians over the media in Spain. However, political parties, particularly ruling 
parties, have several mechanisms by which they can influence
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media decisions. Three of them must be highlighted: institutional advertising, 
subsidies and the award of licenses. Over recent years, there have been fre-
quent complaints about the irregular use of the aforementioned mechanisms. 
The Finally, Media and Democratic electoral process indicator scores as medium 
risk (38%). Access by the main social and political groups to PSM and private 
channels is guaranteed by law. During election campaigns the law also imposes 
rules which aim to guarantee political pluralism and airtime to political parties. In
spite of this, and following a similar pattern to previous events, complaints of 
political bias and pro-government manipulation of PSM are frequent. Results are 
contextualised within media system theory, analyzing how our research comple-
ments Hallin and Mancini’s (2016) update of their classical theory as well as 
other authors that developed their initial research (Brüggemann et al., 2014).

(In)equality of “ICT4D”: Chinese Disabled People’s Precarious 
Jobs Online.
Zhongxuan Lin
Jinan University

Information and communication technologies (ICTs) are increasingly important for
disabled people, suggesting a new version and possible social mechanism of “ICT 
for Disability” (ICT4D), as a kind of digital inclusion against the social exclusion of
disability. This study suggests a more complicated relationship between ICTs and
disability. Specifically, according to the China Disabled Persons’ Federation (CDPF,
2012), there are approximately 85 million people—more than the entire population 
of Germany—estimated to have disabilities in China. With such a large population 
of disabled people, it is of vital importance to promote disabled people’s develop-
ment, equality, and participation in society. The rapid development of ICTs in China 
has demonstrated its potential to be used by disabled people to improve quality 
of life and social inclusion in China. Situated in China’s neoliberal context and its 
rapid development of ICTs, this study aimed to examine how disabled people in 
China transformed themselves into new self-enterprising subjects in the wave of 
ICT4D in China. In order to answer this question, this study tried to develop an 
analytical framework to illustrate the disability practices that situated in the ICT4D 
and neoliberal context, underpinned by the discourse of “self as enterprise”, and 
demonstrated by the practices of entrepreneurship and employment. Based on 
the research design of case studies and methods that included ethnographic par-
ticipant observation and in-depth interviews, this study explained how a disabled 
entrepreneur, Mr. Yuan, took advantage of the wave of ICT4D to realize his dream 
of entrepreneurship and face the uncertainties of a precarious entrepreneurship. 
It also explained how Mr. Yuan’s employees achieved their dreams of employment 
but suffered the precariousness of enterprising subjects.

Abstracts | Panel 4 (Track 4: Productive World)



27

Esports and Navigating Cultural Conflicts in a Global World
Andrew Geiger.
Emerson College

As esports continues to grow globally, and as “soft power” connects cultures and 
countries through gaming, politics also has complicated the sports mosaic. An 
American company, Blizzard, hosted a championship series for in the Asia-Pacific 
region. During the broadcast, a professional player for the game, Hearthstone, was 
featured in an interview and made comments in support of the Hong Kong
protests. The professional gamer was subsequently banned from professional 
competition by Blizzard for his comments, and his winnings were reduced to zero. 
The two commentators from the broadcast were also fired for Blizzard because 
of the incident. Such actions by Blizzard, an American company were blasted by 
many in the West. This incident is an example of a trend among some western 
companies to succumb to political pressure from countries like China in order to 
maintain a presence in such countries.
Without China, video game publishers lose significant revenue. How do companies 
navigate this increasingly global world within such contexts? Will the trend of si-
lencing western values in the east continue to be the norm, or will companies take 
a principled stance and risk sacrificing some income?
Esports is often used as a diplomatic bridge between cultures and societies, but 
how strong is the bridge during a cultural conflict? Do sports and esports need to 
become less political or quite the opposite?
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Libraries and SGDs: access to information in Blanquerna School 
of Communication & International Relations Library
Anna Ubach
Blanquerna School of Communication and International Relations

User Generated Journalism and Sustainability Goals
Janet Kolodzy
Emerson College

Breaking news is increasingly being captured and shared by news consumers, 
and news outlets are increasingly dependent upon a flow of tips, video, and 
photos from the public. In addition to issues of authenticity and credibility, User 
Generated Journalism is increasingly bypassing traditional news outlets, as 
information spreads directly from user to user. As communities seek to address 
sustainability goals, they are taking up journalistic tools and approaches to tell 
stories highlighting the personal to connect to the global. Traditional media 
are picking up on user generated journalism, amplifying the issues relating to 
Reducing Inequalities (10), Sustaining Communities (11) and addressing Peace, 
Justice and Strong Institutions (16).
While user-generated journalism has been around for almost two centuries, this 
new connection, even partnership of communities and community journalism 
may prove sustainable for journalism in democracy as well as for the planet.
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Autonomy & Crisis: The Birth and Stabilization of a Small Mexican City
Mark Brodie
Emerson College

Rosarito, Mexico was once an underserved beach side Colonia (Borough) within the 
Tijuana Metro area. This presentation examines how a group of Rosarito community 
leaders banded together to separate from the dominant municipality of Tijuana, es-
tablished their own governing body, and with a common purpose, defend it amidst 
a deadly drug war. We will examine the role of public relations and civic diplomacy 
in effective governance during a time of crisis.
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Advancement for Women
Marcia Buxton
Kamaka Ltd -Advancement for Women

Years of research confirm that organisations with women in leadership roles, expe-
rience greater business results. Without even considering the moral argument of 
- it’s just the right thing to do - gender equality is a human right and has a positive 
impact on lives of many, the workplace and society including:
• Improved national productivity, economic growth and social development
• Enhanced organisational culture and perform and
• The increased benefits and ability of attracting talent within organisations
• Promoting well-being, health, education and full participation of women 
According to Catalyst’s latest report on corporate performance and women’s
representation in the board room, companies with the most women board di-
rectors (on average, 25% ) outperform companies with few or no women board 
directors (on average, 4%) in performance measures including return on sales and 
return on invested capital. “The proof is in the numbers. It’s time for a new defini-
tion of board diversity: 20% or more women directors. Companies that maintain 
the status quo - all white male boards - run the risk of being left in the dust.”1

Yet, many women continue to lag behind in terms opportunities, equal pay and
advancement within the workplace and in particular leadership. Not forgetting, 
the fact that, sexual harassment, sexual violence, physical violence, and domestic 
abuse are remain top issues facing women across the globe.
Highly talented professional women continue to face challenges and issues 
that hinder their advancement as well as impacting them personally. So, what of 
legacy? What still needs to change? What difference can we make so that future 
generations may experience positive progress and advancement based upon of 
our actions today?
Equality, empowerment and advancing leadership identity for women are core to 
the conversation we have at Kamaka and the programmes we designed for indivi-
duals and organisation to make a difference.

1 http://www.catalyst.org/file/445/

the_bottom_line_corporate_performance_and_women’s_representation_on_boards_(2004-

2008).pdf
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Gender equality in sustainability reports as a tool for corporate 
legitimacy in the fast fashion industry
Sandra Vilajoana-Alejandre, Giorgia Miotto
Blanquerna School of Communication and International Relations - URL

In recent years, fast fashion retailers have transformed the fashion industry, de-
mocratizing access to fashion and providing trendy and affordable garments for 
everybody, imitating current luxury fashion trends but with extremely accessible 
prices (Joy, Sherry, Venkatesh, Wang & Chan, 2012). Sustainability and ethical 
concerns have begun to be relevant in the fashion industry, especially in the low 
cost segment (Aspers & Skov, 2006). The main purpose of the study is to analyse 
how leading fast fashion companies include gender equality in their sustainabi-
lity reports as a part of their communication strategy in order to gain corporate 
legitimacy and manage the different stakeholders. Through a content analysis of 
the sustainable reports of Zara, H&M and Mango, the three leading fast fashion 
companies, we elaborate a codes frequency report based on the United Nations 
2030 Sustainable Agenda and, specifically, the Sustainable Development Goal 
5 gender equality: achieve gender equality and empower all women and girls. 
The main findings show that gender equality is present in all the three analysed 
sustainable reports storytelling, nevertheless it has a different weight and the 
narrative considering the sustainability reports as tool for corporate legitimation. If 
we take into consideration the overall results, the most important topic is women 
health and working condition, followed by equal opportunities for professional 
development and women on boards of directors. On the contrary, women image 
is considered not so important for the fast fashion industry and neither social 
actions for women’s communities nor female employment access. In terms of 
research implications, considering the sustainability reports as tool for corporate 
legitimation (Garcia-Torres et al., 2017; Hartman et al., 2007; Kolk, 2010; Kozlowski 
et al., 2015) we may affirm that gender equality related topics are part of the com-
munication and legitimation strategy for the fast fashion industry. Nevertheless, we 
found some differences in the three analysed cases.
Zara is the brand that mention more often topics related with gender equality,
followed by Mango and, lastly, by H&M. Moreover, one of the more significant
findings to emerge from this study is that Zara is, surprisingly, the only brand that
focuses its communication reporting projects and information about women
health and working condition. Providing extent information about the improved
labor conditions and the projects developed to preserve women health in the
factories, Zara is the only brand that clearly replies the criticisms that fast fashion 
industry is facing a lack of trust for the low labor conditions and scarce respect for 
human rights especially in the factories based in the less developing countries(A-
brahamson,2011; Garcia-Torres et al., 2017; Govind et al., 2017).



32

Free Speech, Property Rights And Social Media Censorship
Pavel Slutskiy
Chulalongkorn University, Bangkok, Thailand

This paper explores dynamics of image management and its impact on Commu-
nication rights can be understood as the right to engage freely in communication 
without unwanted interference. But human rights (including the right of free 
speech) mean that people are free to use their resources for expressing their 
ideas, their freedom to do so will depend on the availability of these resources. 
This, however, does not mean that some third party is obligated to provide the 
resources to those who want to exercise their right of free speech. To put it sim-
ply, communication rights are determined by, and are limited by, property rights. 
This idea is crucial for our understanding of the relationship between commu-
nication and property. If property is the source of the rights of free speech, and 
the opposite would also be true — not to have private property is detrimental to 
one’e otherwise abstract liberties. An individual may have an abstract right of free 
speech, but to exercise this right this person must stay somewhere or use some 
medium. If has has one’s own garden to speak in, one can not claim the right to 
use someone else’s property to speak, using the right of free as one’s justifi-
cation of violating property rights. The owner of property has the exclusionary 
prerogatives, and even is the owner grants permission to access the property he 
can limit this access for certain purposes, and ban access for any other purpo-
ses. The emphasis on private property rights greatly helps to understand multiple 
related questions related to free speech, focusing on property owner exclusionary 
prerogatives. This concept helps to clarify many current controversies about free 
speech, censorship and social media content policies. Social media, including 
Facebook, Twitter, Instagram or Tumblr are sometimes criticised for censoring 
user-generated content (deleting posts of banning users altogether). But one 
should not forget that these are private platforms, and their owners have the right 
to control their resource. The great aspect of these platforms being private is that 
the worst they can do is ban the user. Users are not entitled to the services that 
social media offer — Facebook, Twitter, Instagram or YouTube are are privately 
owned resources with which users interact voluntarily, but which their owners have 
the right to exclusively control. Even if users do not like their policies, they are 
free to give negative feedback, but social media companies are free to ignore this 
feedback. Just because users may enjoy these platforms does not mean that they 
have a right to have access to them, or have them operate in a particular way. This 
is all for the owners of the resource to decide. Thus it would be wrong to say that 
social media are engaged in “censorship” — they merely exercise their property 
rights. There is a difference between a private platform refusing to carry someone 
ideas on their property and a government prohibiting from speaking on a legitima-
tely owned property with the threat of punishment.
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Mapping Global Youth. Big Data as lens to envision 
a Sustainable Development Future
Míriam Díez, Josep Lluís Micó, Verónica Israel, Alba Sabaté
Blanquerna School of Communication and International Relations

Having fun and buying good. These are the main interests of the youth between 
18 and 25 years old all over the world. This is one of the main results of this 
study, which aims to discover which are the interests of global young people and 
their potential alignment with the values, challenges and objectives of the Sus-
tainable Development Goals established by the United Nations. The role of the 
values in this generation, who are the influencers and social leaders they follow 
and how they gain legitimacy and authority (Campbell, 2019; Usher, 2018) are 
also among the results of this investigation.
For this purpose, more than 540 million Facebook and Instagram profiles have 
been analyzed using social listening (Crawford, 2009; Couldry, 2006) through 
a Big Data based methodology. Are youth interests engaged with the sustaina-
ble development? Which are their main concerns and challenges? Are them a 
guarantee for a sustainable development future? This research also unveils the 
social transformation carried out by digitalization in the studied generation. New 
values (Kimball, 2019; Seemiller and Grace, 2019) and ways to rethink society 
have emerged as results that show the present and point to the future.
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Communication and CSR: theoretical considerations 
and practical implications
Mafalda Eiró-Gomes, Ana Raposo
College of Communication and Media Studies, Instituto Politécnico de Lisboa

For many years the triple bottom line, while speaking about corporations success, 
can be said to be summarized in three words: people, planet and profit. We are, 
as you may easily understand, speaking about what is in general cited in manuals 
as questions concerning the social, environmental and economical sustainability 
of organizations. In recent years and we’d say not alien to the proposition from 
United Nations for 2030, the Sustainable Development Goals (SDG), due to 
worries that concern the climate change and the future of humanity, new focus 
concerning questions of “sustainability” seem to have emerged. We could even 
say that this is the new word to use when speaking about Corporate Social 
Responsibility (CSR). As with some other concepts the notion of Corporate Social 
Responsibility does not have either a consensual definition or unanimous empi-
rical applications. In the last decade a set of concepts has emerged as umbrella 
concepts for a series of policies and practices that organizations tend to promote 
and that can be seen as going beyond the strictly legal aspects, and envisage the 
public good. The authors are thinking about concepts as those of philanthropy, 
enterprise responsibility (much more common in French speaking organizations) 
corporate responsibility, corporate social responsibility, that for many scholars are 
interchangeable with that of corporate citizenship (Broom and Sha, 2013). In this 
paper, and even if the authors disagree with the perspective that considers all 
the concepts as equivalent ones, this will not be an issue under discussion. The 
concept of CSR must be understood however as a very broad notion and in a 
quite wittgensteinian way, that is, in the sense of family resemblance (Wittgens-
tein, 1953). Maybe as in no other context this is a proficuous idea. No one seems 
to be able to offer an univocal definition of these policies or practices, many 
organizations understand their responsibilities towards society in quite divergent 
ways but all the tentatives to clarify or even regulamentar these approaches don’t 
seem to have had great success, or at least don’t seem to be able to cover all 
the spectrum of interpretations and initiatives. The international certifications and 
regulations, as the GRI (global reporting initiative) even if very useful in enabling 
global indicators to compare the work of different organizations towards econo-
mic, environmental and social impacts don’t mirror the diversity of approaches 
and understanding of these issues.
Curiously however even the GRI is promoting a much more inclusive use of the 
concept of “sustainability” as can be well visible by its adoption of the phrase 
“empowering sustainable decisions” as the GRI signature, the motto that
summarizes its mission. And this was precisely one of the main goals of this 
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research. How do organizations that consider themselves worried with these 
questions tend to understand them? How do they interpret their responsibilities 
towards the public good and the planet? What is the main role of communica-
tion professionals in the development and implementation of better and more 
responsible policies, practices and it goes without saying reporting them? Is the 
concept of sustainability replacing the concept of corporate social responsibility 
as an umbrella concept?

Allocating Undecided Voters in Pre-elections Polling
Spencer Kimball, Liudmila Yudina
Emerson College

The main objective of this research is to analyze the impact of the video on This 
paper seeks to test some of the most popular methods of allocating ‘undecided’ 
voters, based on the underlying theory that the allocation of undecided voters 
will improve the public’s expectations of election results and a pollster’s claims 
about accuracy. Polling literature states the most popular methods to incorpora-
te undecided voters include asking a “leaner” question that follows a ballot test 
question, or allocating the undecided proportionally to their vote preference. 
Both methods were used in this study, along with a third option in which an 
even-allocation, or essentially no allocation of undecided voters, took place. The 
study incorporates n=54 pre-election polls conducted in 20 different states, 
between October 26 and November 4, 2018, which were used to compare 
the three allocation methods. This includes an Absolute Error test (deviation 
between poll results and election results, Mosteller, 1949), a Statistical Accuracy 
test (absolute error compared with the poll’s margin of error, Kimball, 2017), and 
a Predictive Accuracy test (did the poll predict the actual election winner?). The 
study found no significant difference between the accuracy of the polls that in-
cluded an allocation of undecided voters as compared to those that did not (x2 
(2, N=161)=.200, p =.905), suggesting that allocating undecided voters does 
not detract from, nor add to the reliability and validity of a pre-election poll.

Abstracts | Panel 6 (Track 3: Clean World)
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Environmental communications 50 years late
Ana Rita Góis, Beatriz Luís, Catarina Lourenço, Cátia Antunes, Joana Gerardo
College of Communication and Media Studies, Instituto Politécnico de Lisboa

Over the last decades, environmental problems have become a matter of global
concern. The fact that we were so careless about ecology led us to the breaking 
point we are now. From the early sixties with Silent Spring to the early seventies 
with the United Nations Conference on the Human Environment, or the magistral 
report The Limits to Growth. till our contemporaneity the discourse about environ-
mental aspects have not only transformed itself from an alert about the future to 
a truely crisis communication about the present but it has also changed its scope 
from the level of the experts to the common person. As Wolton (2019) has put it, 
the concept of environmental sciences as a major concept, expression of a need 
to deal with a major challenge to humanity, took more than 50 years to happen. In 
this presentation the role of communication in the public interest all along these 
fifty years will be analyzed.
What were, and what are now, the main ideas and concepts? How have the public
communication, understood as the communication of public institutions, evolved?
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Global Diplomacy in Africa- Teaching New Media Technologies 
to Journalists and Journalism students in Angola
Raul Reis
Emerson College

This presentation will discuss the experience of conducting workshops for 
journalists and journalism students in Angola, Africa. Covering basic and advan-
ced concepts in new media technologies, and sponsored by the United States De-
partment of State as part of its public diplomacy program, the workshops brought 
together more than 100 working journalists and over 60 journalism students in 
three Angolan provinces. The author will examine the goals, proposed outcomes 
and achieved results of the program; discuss the benefits and challenges of public 
diplomacy programs such as this; and talk about the role of communication in 
bridging transnational and intercultural divides.
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Strategic Communication for Pro-Vaccination Campaigns
Rumen Dimitrov
University of New South Wales

Even since Edward Jenner promoted the first vaccination campaign, including 
coining the word “vaccine” in 1796, anti-vaccination movements have emerged, 
waxing and wining but never disappearing. They have constantly opposed this 
political innovation and extension of government powers as “infringement on 
traditional civil liberties” in the name of public health. In more than two hundred 
years now, the arguments of the anti-vaccination campaigns have remarkably 
remained the same. The internet has broadened their base – through wider 
access and faster speed – but the digital age – the revolutionary change of 
the technical means of communication – has barely touched the traditional 
goals and sentiment of the anti-vaccination campaigners, who have cons-
tantly perpetuated the same traditional believes and attitudes. They vary from 
conspiracy theories and dictatorship accusations to more complex spiritual and 
philosophical convictions (i.e. environment, libertinism, religion, holism, New Age 
healing). And since the beginning of that clash until today an effective commu-
nicative approach against the anti-vaccination movement has not been found. 
Based on some benchmark campaigns world-wide, this presentation argues 
for a three-pronged strategy for pro-vaccination campaigners, which, suggests 
the following rules: (1) Do not advertise all risks and sideffects of a vaccine in 
a “one-size-fits-all” campaign, but address them in full detail in direct commu-
nication between your experts and concerned parents. The most successful 
speakers are not those with political power, but those who have the highest 
authority as specialists among parents such as paediatricians and nurses (2) 
Work on the dominating public discourse, framing the questions rather the 
answers. Repeated, normalised, taken for granted words and phrases encap-
sulate in a “zipped”, opaque “membrane” whole sets of values and dispositions. 
For example, it makes a difference if one debates “conscientious objectors” or 
“vaccine refusers”. (3) Beliefs and attitudes are not much influenced by which 
government and policy are currently in power. (If there is a dependence, it is 
rather a negative one.) Establish dialogic relations with everyone who is genui-
nely concerned – not with who is likely to agree with you. But do not engage 
with pressure groups, which agendas treat children’s health as tangential issue, 
and which want to highjack your agenda. Because what is for you egalitarian 
engagement, is for them special endorsement.
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Shedding light on urban spaces: visiting the World of Food
Núria Arbonés Aran, Marc Polo, Juanita Higuera
Amsterdam University of Applied Sciences, Blanquerna School of Communi-
cation and International Relations, Purdue University

The described case is part of a series of mapping endeavors aiming at contribu-
ting to increase the visibility of urban peripheral areas. Ultimately, or so this paper 
argues on the basis of conducted research, a better visibility will help to increase 
their appreciation and therefore the development of more sustainable cities, less 
unequal and more thriving. In Amsterdam, as it is the case of many European cities 
with historical city centers, peripheral areas have been developed in different phases 
in history as an answer to changing needs, often becoming an expression of new 
ways of understanding city life. In retrospective these developments have not always 
been seen as successful. The large housing state de Bijlmer in Amsterdam Zuidoost, 
built in the late 1960s as the futuristic city became in the late 1980s the most 
stigmatized neighborhood in the Netherlands. However, and as history goes, the 
Bijlmer is now in a process of revalorization with the effort of the Bijlmer community 
who has taken care of documenting and archiving its history and sense of value. 
However the visibility outside the Bijlmer is still scarce. There is among others lack 
of literature of all kind. New residents in the surroundings, especially students in the 
campuses Spinoza, do still have little to not knowledge about the revalorization of 
the Bijlmer and lack attachment to the neighborhood, for instance. The research has 
been developed in different stadiums. Firstly, and in order to capture the different 
imaginaries present in the area, we used already existing material by means of text 
whatever spoken or written. We analyzed multiple sources, from formal policy strate-
gies to songs, manifests, digital blogs and forums and came to a number of Bijlmer 
self-images and perceptions expressing the value of specific places and locations. 
Secondly, we combined research design meetings with different actors (mostly 
authors or related to the collected material just mentioned) and attended during 
four years more than 200 activities organized by all kind of parties in Amsterdam 
Zuidoost. In this approach, it was key to keep the idea of capturing and identifying 
the already existing knowledge. According to our findings we defined a number of 
spots or pixels to document as entries designed as cartographic and encyclopedic 
inspired approach. The pixel of this current paper is The World of Food, a food court 
restaurant opened to the public in 2015 and located in a transformed car park 
typical of the Bijlmer and next to the student campus Spinoza. The designed metho-
dology, focused on capturing and mapping the heterogeneous and interdisciplinary, 
has proven to be a very useful tool to identify a broad variety of registers and visions 
of life. Nevertheless and despite its advantages research based on similar methodo-
logies is not extended. With our work and long term objectives we hope to contribu-
te to a renewal of research practices, better equipped to inform a sustainable and 
more including development of our cities.
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Smart Sustainable Cities: Citizen participation challenges, insights from
“Amsterdam Smart City” and “Barcelona Digital City”
Nina Surinyac, Josep A. Rom, Eduard Vidal
Blanquerna School of Communication and International Relations

Several studies confirm that in recent years cities have experience constant 
increase in the population. According to the study presented by the United 
Nations “World Urbanization Prospects”, by 2050 the 68% of the population 
would reside in urban areas. Cities are facing big global challenges: climate 
change, social inequality, sustainability and the demand for citizen participation. 
In this scenario, with an urgent need to rethink how we construct our cities, the 
concept of “smart city” emerges as the key strategy to manage these challenges 
and encompasses the capacity of cities to innovate (Conesa, 2017:6; Cocchia, 
2014; Abino, Berardi, Dangelico, 2015; Höjer, Wangel, 2014). Sustainable and 
liveable cities are essential for a prosperous future and their role will be decisive 
in responding to 21st century challenges. In recent years, many cities have inte-
grated the smart city concept in their planning and future aspirations. Barcelona 
and Amsterdam are two of Europe’s most successful smart cities recognized by 
several awards and prestigious rankings.
This research explores if “Barcelona Digital City” and “Amsterdam Smart City” are 
communicating the new smart city model to their citizens. Specifically, we zoom 
in on how they talk to citizens and disclose this new city model through Twitter. 
During the last years Twitter has become a widely used communication channel 
across a wide range of different fields (Bruns & Burgess, 2011a; Christensen, 
2011; Bruns et al., 2012; Mendoza et al., 2010). In this research we carried out 
content analyses, tweets, retweets and replies-to generated by the accounts 
of “Amsterdam Smart City” and “Barcelona Digital City” have been studied and 
analysed during one trimester (April to June 2018). Additionally, the research 
also presents an analysis of the followers’ profiles of these accounts.
The database consists of more than 1.300 tweets and 19.000 followers analy-
sed. All this information was collected using NodeXL Twitter data importer and 
the content analysis was performed through Excel dynamic tables.
The results of this study allowed us to identify what kind of conversations take 
place on Twitter and to map out the different ways that both cities use to dis-
seminate the model and interact with their citizens. Thus, we have been able to 
assess if and how the two cities engage and empower their citizens to participa-
te in this new city model. Finally, having analysed the followers’ profiles has given 
us an approach to understand which type of community patterns are behind 
these two channels. The analysis determines if the social network Twitter works 
as a tool that not only informs about the new city model but also manages to 
engage citizens to show their interests about how to build the smart city.

Abstracts | Panel 7 (Track 2: Sociable World)
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Access to Dentistry, A Human Right
Margaret Whims
Emerson College

Oral health is fundamental to a person’s health and well-being, yet more than 
half of the world’s population do not have access to oral health services. Accor-
ding to the Mayo Clinic and the American Heart Association, poor dental health 
increases the risk of a bacterial infection in the bloodstream, which can later 
affect the heart valves, leading to the number one cause of death worldwide, 
cardiovascular related diseases, such as Heart disease and stroke. The National 
Health and Nutrition Examination Survey (NHANES) identifies dental caries, be-
tter known as tooth decay, as the most prevalent chronic disease in both adults 
and children, with over 90% of the populated affected. This report focuses on 
the importance of access to dental care in underserved and vulnerable popu-
lations, as well as improving access to preventative dental services and care. In 
addition, this project explores possible solutions, such as mobile dentistry, to aid 
in improving oral health disparities in adults and children globally.
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Involving community to increase voluntary blood donation
Iria Paz Gil
Rey Juan Carlos University

The Global Sustainable Goals (GSD) establish different areas to protect planet 
and its inhabitants in order to provide good conditions to every person. Ensuring 
health and the access to care services is directly related to the achievement of 
the GDS in 2030. In this direction, GSD number 3, Good Health and Well-be-
ing, is focused on eradicating or reducing a wide range of health issues. For 
many health related problems worldwide, included child and maternal mortality, 
infectious diseases and surgeon needs, is involved the transfusion of blood. Fur-
thermore, life expectance is increasing, augmenting medical needs as well. Both 
for reducing birth-related deaths, and old-age health problems, blood donation 
is a main case of attention. The World Health Organization (WHO) estimates 
that there are 112.5 millions of blood units each year all over the world. This 
blood is needed to ensure life in different ways. WHO advocates for a voluntary 
non remunerated blood donation system in every countries, encouraging them 
to implement voluntary blood donor recruitment and maintenance to achieve 
self-sufficient supply.
According to previous, this research presents an initiative developed with students 
in Madrid, involving them in a blood donation drive carried through in collaboration 
with other stakeholder, such as the University and the Blood Donation Center, ai-
med to increase the number of blood donors. The results surpassed the objectives 
in a 300% and had effects on the middle term, which leads to conclude that the 
knowledge the community has of their own drivers and communication codes, in 
addition to the engagement produced through their implication in the decision 
process, is an appropriate way of affording this problem.
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Relationship between equality policies and moral legitimacy
Giorgia Miotto, Alicia Blanco-González, Francisco Díez Martín
Blanquerna School of Communication and International Relations
Rey Juan Carlos University

There is a great social interest on gender equality about all aspects of life. In order 
to close the gender gap in the business environment, governments are promoting 
the full and effective inclusion of women in all business area and level, their em-
powerment, equal opportunities for leadership, and access to the highest level of 
decision-making stages in the political, economic and public context. Companies 
are also applied and implement these kinds of policies. Regardless of the obvious 
need to close the gender gap in all the social, political and business environments, 
the application of gender equality policies generates multiple benefits for compa-
nies’ intangible assets, such as positive reputation and legitimacy.
Companies those apply effective equality policies can expect an improvement in 
their internal and external social acceptance, and, therefore, their legitimacy.
The objective of this study is to verify how gender equality policies influence the
corporate moral legitimacy. To measure this relationship, a sample of 125 experts 
in social responsibility and 30 multinational companies will be used and a model 
of structural equations will be applied to measure the impact of gender equality 
policies on corporate legitimacy.
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Towards a more sustainable and legitimate peace? 
Assessing the principle of local ownership through the cases of Central 
African Republic (CAR), Sierra Leone and Colombia
Oscar Mateos, Albert Caramés, Ana Isabel Rodríguez
Blanquerna School of Communication and International Relations

How to achieve a sustainable and a legitimate peace has been probably one 
of the most exciting debates in International Relations in the past decades. In a 
nutshell, critical thinkers consider that since early nineties international pea-
cebuilding has been merely a top-down transfer of institutions and skills from 
international stakeholders to those countries and local actors affected by the 
violence of war. According to these critical voices though, peacebuilding should 
be something rooted in the local values and views, and especially led by local 
actors, raging from those that belong to the political realm (political parties, local 
governments, ..) to those that operate at the social level (civil society organisa-
tions, local communities, etc.). It is just by acknowledging the relevance of this 
bottom-up approach that peace can be duly consolidated, by becoming a true 
sustainable and legitimate process. 
By discussing the pitfalls, limits and contradictions of the international peacebuil-
ding agenda, the paper will outline some of the most relevant contributions from 
these critical approaches to this debate. Furthermore, the paper will place the 
so-called principle of “local ownership” as one of the most over-used concepts 
in many peacebuilding processes all over in the last decade. All in all, the idea of 
local ownership -nowadays praised by most international stakeholders- advocates 
for putting the local actors at the forefront of their own peacebuilding reforms and 
strategies. By incorporating it, international actors are therefore acknowledging the 
need of local leadership for the peacebuilding strategies to become much more 
effective and capable of contributing to a real positive peace (this means, a peace 
that aims at eradicating those structural problems that could lead to violence, and 
not just a negative peace, which is the mere absence of physical peace).
Against this background, the paper aims at assessing two main aspects: to what
extent the principle of local ownership has been duly integrated in some of the 
most relevant international peacebuilding operations in the last years? And if so, 
to what extent local ownership has been properly operationalized, developed 
and measured. By discussing the meaningful cases of Central African Republic 
(CAR), Sierra Leone and Colombia, the presentation will also point out some of 
the main shortages of this attempt of making international peacebuilding more 
efficient, more sustainable and more social and political legitimate. The paper 
will draw some comparisons among the three case studies and will discuss 
some recommendations that international stakeholders may take into account in 
order to really contribute to a positive peace.
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Relational Capital and the effect on Legitimacy 
as part of a Sustainable Strategy
Cristina Del-Castillo-Feito, Camilo Prado-Román, Encarnación González-Vázquez.
Rey Juan Carlos University

The telecom sector represents one of the most dynamic sectors with a high in-
tersectoral impact. Its high technological content and the rapid evolution motiva-
tes the constant creative destruction and reduces products’ lifecycle. This sector 
is currently facing challenges related to users’ demands regarding connectivity 
and technological changes. The high competition and complexity of the sector 
has increased the importance of managing intangible assets to differentiate 
from others and build strong and lasting relationships with stakeholders. Under 
these circumstances, relational capital understood as the knowledge and value 
inside a firm due to the interactions with
stakeholders, is considered a relevant element to outstand from competitors and 
build advantages in the market. In fact, the improvement of an organization’s 
relational capital will be achieved through a higher number of interactions with 
its stakeholders, but mainly through the improvement of the quality of the given 
relationships. Moreover, companies in their aim to develop sustainable strategies 
focusing on their long-term survival and success, must introduce legitimacy 
management as part of their core practices, since, the possibilities of improving 
relationships with stakeholders are closely related with their legitimacy level. 
Therefore, the aim of this research is to analyze the relational capital of tele-
com companies through the quality of the relationship model and to measure 
the impact on their legitimacy as part of a sustainable strategy. In order to do 
so, we analyze the literature on relational capital, the quality of the relationship 
and legitimacy. To treat the data PLS-SEM was used and an online survey was 
distributed to telecom company’s users where 986 effective responses were ga-
thered. The results confirm the proposed quality of the relationship model used 
to measure relational capital as well as the effect that the considered variables 
have on legitimacy.
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Gender Equality in Doctorate Programs
Alicia Blanco-González, Cristina Del-Castillo-Feito, Juan Martínez Navalón. 
Rey Juan Carlos University

Numerous researches on gender equality in universities show that research 
activities are biased by gender, the inequality regarding the number of women 
and men that occupy management positions, as well as the efforts made by 
institutions to improve the egalitarian presence on those areas where the gap 
between men and women is more significant. These problems appear not only 
in the Spanish universities but also in other countries ‘ institutions such as the 
British, French or German universities, that have condemned this situation 
and are trying to implement strategies to encourage women’s participation in 
teaching and research activities through the introduction of regulations to favor 
the egalitarian quotas. Under these circumstances, the question that we aim to 
respond is related to the absence of a national law to ensure the egalitarian pre-
sent on universities’ doctorate programs and what is the percentage of relevant 
positions occupied by women and men on these programs. In order to do so, we 
will analyze the doctorate programs’ structure from a gender perspective and 
we will examine the disparity of the universities’ regulation on this matter. The 
obtained results from this research will allow us to identify proposals to promote 
and ensure equal opportunities.



47

Bios



48 Albert Caramés Boada is an International Relations Associate Professor and 
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of Business Administration, Rey Juan Carlos University-
Madrid (Spain). Vice-dean of Academic Organization and International Relations, 
Faculty of Legal and Social Sciences, Rey Juan Carlos University-Madrid (Spain). 
Vice-president of European Academy of Management and Business Economics. 
General Secretary, Camilo Prado Foundation.
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nia. He will graduate this spring with a Bachelor’s degree in Sports Communi-
cation and a minor in Esports. He is also one of the first students in Emerson’s 
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student at College of Communication and Media Studies (Escola Superior de 
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Cátia Antunes. Public Relations and Corporate Communications senior student 
at College of Communication and Media Studies (Escola Superior de Comuni-
cação Social - Instituto Politécnico de Lisboa).

Cathryn Edelstein is a faculty member (15 years) in the Communication Stu-
dies Department and is the director of the Nonprofit Communication Manage-
ment program. Over the past five years she and her students have worked with 
over forty-five nonprofit organizations in multiple sectors. Students in her clas-
ses learn both academically and experientially, performing social media audits 
and creating fundraising campaigns for partnering local nonprofit organizations. 
Additionally, she published: Developing Intercultural Competence Through Me-
diated Triple-Intercultural Classroom Collaboration (Global Partners in Education 
Journal, Vol 5, No 1 2015) and the book, Excuse Me, Can You Repeat That? 
(2012, Five Star, AZ).

Cristina del Castillo Feito. Rey Juan Carlos University (cristina.delcastillo@urjc.
es) . Visiting professor at Rey Juan Carlos University in Madrid. She received her 
PhD in 2018 from University of Vigo. Master’s in management (Rey Juan Carlos 
University) and Business Administration Degree (Carlos III University). Cristina is 
a member of the European Academy of Management and Business Economics 
(AEDEM). Professional experience in marketing and business development in 
the Renewable Energy sector. Research lines: quality of relationship and service, 
legitimacy, reputation, image and corporate social responsibility. 

Deion Hawkin (Phd) is an assistant professor and the Director of Forensics at 
Emerson College. Deion is a health communication scholar whose research utili-
zes intercultural theory to mitigate health disparities. As a researcher, Deion has 
studied a myriad of topics including police violence as a health issue and HIV in 
the Black MSM community; he is an avid social justice advocate. In addition to 
his work in academia, Dr. Hawkins has worked as a health communication con-
sultant for various social marketing campaigns, combatting issues like human 
trafficking, advanced care directives, youth homelessness and PrEP awareness. 

Eduard Vidal: PhD in Communication and Advertising from the UAB (Univer-
sitat Autònoma de Barcelona), General Management Program (EADA  busi-
ness school), postgraduate in Strategic Communication (Blanquerna School of 
Communication and International Relations) and a degree in Communications 



52 and Advertising in the same university (Blanquerna School of Communication 
and International Relations). He teaches brand management, communications 
planning, consumer research and project management. His academic interests 
are focused on understanding consumer behavior, the importance of symbolic 
consumption in the identity construction, brand management and signification 
process. On the other side, he is also a practitioner. A marketing, communication 
and branding consultant, with more than 15 years of experience working in 
several multinational agencies, creative hotspots and strategic and innovation 
consultancy.

Emmanuelle Richez (Phd) Richez’s research focuses on ethno-cultural minority 
and Indigenous rights in Canada and other advanced liberal democracies. She 
received funding from the Social Sciences and Humanities Research Council 
for her research on how the #IdleNoMore movement used social media to have 
Indigenous Peoples’ rights recognized. She is currently examining the use of 
multilingualism by Canadian politicians on their online communication platfor-
ms. Her work has published in top-tier peer-reviewed publications such as the 
journal of Information, Communication & Society, the Journal of Elections, Public 
Opinion and Parties, the Osgoode Hall Law Journal, and the Canadian Journal of 
Political Science.

Enric Ordeix Rigo is associate professor of the Blanquerna School of Commu-
nication and International Relations of Universitat Ramon Llull (URL). Academic 
director of Global Communication Management Degree, the MA-Strategic 
Management in Global Communication, and the MA in Public Affairs Protocol 
and Event Management at Blanquerna-URL. He is member of many professional 
bodies as Executive President of The Global Communication Institute, Board 
Member and track chair of the International Academy of Business Disciplines 
and also member of the board of the International Public Relations Association. 
He has worked as lecturer at Emerson College and as internal communication 
director and manager of the Barça Innovation Hub at Fc Barcelona.

Erica A. Jones is a sophomore attending Emerson College in Boston, Mas-
sachusetts. She was born and raised in Saint Louis, Missouri, and attended 
high school at Mary Institute and Saint Louis Country Day School (MICDS). She 
is currently majoring in Political Communications with a minor in Peace and 
Social Justice, Sociology and Anthropology, and Business. She has always been 
invested in clubs and organizations focused on promoting equality across the 
diversity spectrum including race, class, gender, sexual orientation etc. She was 
head of the diversity organization known as iDentity at her high school and is 
now a part of diversity organizations at her college. Her writing and modeling 
were featured in the Women of Color Magazine known as “Flawless Mag”. In her 



53future, she hopes to continue her education to a prominent law school where 
she will study and eventually practice corporate or international business law. 

Giorgia Miotto: PhD in Advanced Communication from the Ramon Lull Univer-
sity, Giorgia Miotto focuses her research in the relationship between ethics and 
organizational legitimacy in the new communicative environment, manly related 
to gender equality corporate policies and strategies.
Giorgia has a Master Degree in Classical Literature from the Universitá degli 
Studi di Padova (Italy), is Executive MBA and Master in Communication Manage-
ment from EADA Business School.
At present, she is Vice-Dean for Corporate Relations and Innovation at the Blan-
querna School of Communication and International Relations. Giorgia is visiting 
professor at Emerson College in Boston. Dr. Miotto has developed her profes-
sional career in several management positions around Europe in Symantec, IBM 
and Citibank.  Giorgia served as a member of the “Comité Ejecutivo de la Red 
Española del Pacto Mundial de Naciones Unidas” (UN Global Compact) and as a 
member of the Academic Board of the PRME (Principle for Responsible Mana-
gement Educations - United Nations).

Girish Bhattarai is as a Senior Sub-Editor at Kantipur Television Network which 
is the most popular Television in Nepal that widely covers News and Current 
Affairs with in-depth analysis about various issues and reflects the people’s 
voice. He has a decade long experience in Broadcast Journalism. He is one 
of an elite group of Nepali Journalists chosen by the U.S. Embassy and State 
Department to take part in the Emerson-Nepal Election Project-2016, which 
included an immersive experience in covering the U.S. Presidential elections and 
campaigns. He holds a Master’s Degree in International Relations from Universi-
ty of Warsaw, Poland. He has also received MA Degree in Mass Communication 
and Journalism from Purbanchal University, Nepal. He also works as an Assistant 
Lecturer at Pokhara University, Nepal. He has a keen interest in following global 
issues from a variety of perspectives - including public diplomacy, political com-
munication, politico-economy etc.

Gregory Payne. Dr. Payne ‘s expertise is in political communication, public diplo-
macy, crisis communication, celebrity/spectacle media events and health commu-
nication, protest rhetoric, especially the shootings at Kent State.  He has edited the 
American Behavioral Scientists campaign edition for every presidential election 
since 1988. He is the founding director of the Saudi American Exchange, the first 
grass roots public diplomacy effort in the wake of 9/11, which was honored at 
the inaugural Clinton Global Initiative.  He is the past president of the International 
Academy of Business Disciplines, past Chair of the NCA Political Communication 
Division, and the Current Chair of the Communication Studies Dept at Emerson. 



54 He is also a Co-Director, Emerson-Blanquerna Center for Global Communication. 
He is on the editorial board of the Journal of Health Communication, Tripodos, 
American Behavioral Scientist and the Journal of Promotion Management.  He 
is the author of Tom Bradley: The Impossible Dream, Mayday: Kent State,and 
the play Kent State: A Requiem,has authored academic and popular articles and 
book chapters for publications worldwide, and has provided commentary for print, 
electronic and new media nationally and internationally.  He has consulted with 
the U.S. State Department, U.S. Dept. of Defense, U.S. Treasury, United Nations, 
UNICEF, Cities of Los Angeles, Boston, Barcelona and local, national and inter-
national businesses and NGO’s.  He received the Robert F. Kennedy Award and 
Outstanding Service Awards from the University of Illinois, Friends of the Emerson 
Majestic, U.S. Treasury, Formula 1, International Academy of Business Disciplines, 
and the Humanitarian Award from the Northwest Communication Association.

Igor Angélico. Public Relations and Corporate Communications senior student 
at College of Communication and Media Studies (Escola Superior de Comuni-
cação Social - Instituto Politécnico de Lisboa).

Inês Rodrigues. Public Relations and Corporate Communications senior 
student at College of Communication and Media Studies (Escola Superior de 
Comunicação Social - Instituto Politécnico de Lisboa).

Iria Paz Gil  (Ph.D). Lecturer at Rey Juan Carlos University in Spain. Teaching in 
undergraduate and master’s degrees, on-site and online. Publications on innova-
tion in education, health economics, youth opportunities and difficulties or cultu-
ral heritage, among others. Interests related to assessment in higher education, 
altruistic behavior, social transmission of stereotypes, consumer neuroscience, 
or perception and risk coping. Psychology degree and postgraduate degrees in 
Psychology and in Marketing. Collegiate and certified psychologist. Member of 
AEDEM, Society for Neuroeconomics and EBES.

Janet Kolodzy (Journalism Dept. Chair and Prof.) works with faculty and stu-
dents to enhance the program’s reputation as a top innovator in journalism edu-
cation. She brings more than two decades of professional journalism experience 
in print and broadcast news, most notably CNN,  to her 20 years of teaching 
and research of convergence and multimedia journalism at Emerson.  She was 
a 1990-91 University of Michigan Journalism Fellow studying European history 
and culture and a 2014 scholar-in-residence teaching convergence journalism 
at Rhodes University in Grahamstown, South Africa. Kolodzy is the author of two 
texts on convergence journalism:  Practicing Convergence Journalism was publi-
shed by Routledge and Convergence Journalism: Writing and Reporting across 
the News Media published by Rowman and Littlefield.



55Jaume Suau: Professor at Blanquerna School of Communications and Interna-
tional Relations. He holds a BA in Journalism and a BA in Political Science, and 
has studied his MA and PhD in Blanquerna, institution where he teaches political 
science and political economy of mass media. Suau has participated in different 
international research projects within the framework of Digilab research group. 
He has been the project manager of the MedMedia, an EU-funded project aimed 
at media reform in Middle East and North Africa. He participates also in the 
Media Pluralism Monitor, an initiative led by the European University Institute that 
attempts to assess the risks for media pluralism in EU countries. He also does 
research on social media and disinformation, with a research grant from WhatsA-
pp company. More recently, he received another EU grant to study the challenges 
and possible reforms of media councils in the digital age, a project led by the 
European Federation of Journalists and supported by UNESCO. 

Joana Gerardo. Public Relations and Corporate Communications senior student 
at College of Communication and Media Studies (Escola Superior de Comuni-
cação Social - Instituto Politécnico de Lisboa).

Josep Lluís Micó (Phd) is a professor, chair of Journalism at the Universitat Ra-
mon Llull. He is the academic vice dean of the Blanquerna School of Commu-
nication and International Relations, where he directs the degree in Journalism, 
the Master’s in Advanced Journalism Blanquerna-Grupo Godó, the Master’s in 
Fashion Communication Blanquerna-080 Barcelona Fashion, and the Master’s 
in Sport Communication Blanquerna - FC Barcelona. He works as a technology 
analyst in media for La Vanguardia (Lavanguardia.com) and Radio Nacional de 
España-Ràdio.

Josep Rom, (Phd) is the Director of the Advertising, Public Relations and Mar-
keting degree at Blanquerna-URL.  Director of University Master in Advertising 
Strategy and Creativity from the Ramon Llull University. 
Dr. Rom is the director and a former member of the research group “Strategy 
and creativity in advertising and public relations”, focus into the areas of creativi-
ty, amedia and technology, analysis of audience behavior and the study of brand 
identity development processes from URL. 

Ken Grout is an affiliatezd faculty member in the Department of Communica-
tion Studies at Emerson College. Prior to earning his M.Ed. in Interdisciplinary 
Studies from Cambridge College, Ken studied Writing and Literature in Emer-
son’s Graduate School and received his BME from Drake University in Des Moi-
nes, Iowa. For years, Ken worked in corporate and government sectors before 
joining Emerson’s Communication Studies Department within the past decade. 
His focus has been public speaking and oral presentation of literature. Ken has 



56 written and performed successful one-man character shows, has written several 
produced plays, and authored the book, “And the Winner Really Is,” a reference 
manual ranking Academy Award nominees and winners that was one of the 
catalysts for the additional research being presented at this conference.

Keri Thompson is a Senior Lecturer in Communication Studies at Emerson Co-
llege and specializes in public speaking and professional communication skills. 
She has extensive public speaking experience and has taught, coached and 
lectured on the subject at various schools and organizations across the coun-
try. Her research specialties include nonverbal communication and presence, 
audience analysis, political communication, social media, rhetoric and langua-
ge. She specializes in coaching and training business executives and political 
candidates. Keri is politically active and is a current Selectwoman in the town of 
Cohasset, Ma. She frequently works with training political candidates and cam-
paigns on imaging and message strategy. And additionally serves as a Speech 
Consultant at Babson College (working with coaching Babson students, staff, 
alums, and Executive MBA students). For the past few years, she has been busy 
pioneering ways to use social media and digital storytelling as a means of public 
speaking in the classroom, business world and political arena. Keri  has graduate 
degrees from Pepperdine University and The University of Texas at Austin.

Mafalda Eiró-Gomes has got a master and a PhD in Communications Sciences 
from Universidade Nova de Lisboa. She is a Coordinator Professor of Pragmati-
cas and PR at the College of Communicaiton and Media Studies (ESCS- IPL) in 
Lisbonm, where she is a faculty member since 1992. She has been  the under-
graduate and  master programmes in PR / Corporate Communications  director 
for several years, as well as being the College Scientific Board President between 
2011 and 2014. She is now the coordinator of the PR and Organisational Com-
munications field at ESCS. She has been  working, pro bono, as an advisor in Stra-
tegic Communication for different non governmental organisations for more than 
20 years. Her interest on risk communication,  crisis communication  and public 
interest communication campaigns, has made her study at a postgraduate level at 
the Public Health Master at Escola Nacional de Saúde Pública as well as at the 
post graduation in Travel Medicine at Instituto de Higiene e Medicina Tropical.

Marc Polo is PhD in Advanced Communication awarded with Outstanding 
Cum Laude by Universitat Ramon Llull, and dedicates his research specifically 
to audiences in media, the relationship they have with advertisement and the 
new forms of interacting with consumers. He is also interested in other fields 
of research such education, sustainability and cities studies. He is Associate 
Professor of the Faculty of Communications and International Relations Blan-
querna-Universitat Ramon Llull, teaching about Strategy and Media Planning, 



57among others. Polo has developed also his professional career in managing job 
positions in media agencies of national and international scope.

Mei Huang, Chinese art curator, professor and writer based in Barcelona. She 
holds an MA in Fine Arts for the Goldsmiths College, London University. She has 
curated many international art exhibitions in the United Kingdom, China, Italy and 
Spain. Is currently also cooperating with Blanquerna as Manager of the Interna-
tional Relations with South East Asian universities, developing connections and 
cooperation with Chinese students and universities. She also organizes a winter 
and a summer school programmes in Barcelona, two cross-cultural academic 
courses aimed at facilitating the first contact of Chinese students with the Wes-
tern university system and culture. Mei Huang is currently working on her PhD at 
Barcelona University, studying how contemporary Chinese art practice portraits 
those sectors and social groups that live at the margins of Chinese society. 

Manoj Dahal is a journalist based in Kathmandu, Nepal. Mr. Dahal has worked 
with broadsheets, magazines and different platforms of multimedia for twenty 
years. He looks after the day to day affairs in the 40-member newsroom in 
DeshSanchar. His primary areas of interest are international relations, global 
diplomacy, world politics, social inclusion and spirituality. He received MA in 
English Literature and PGD in Counseling Psychology from Tribhuwan University, 
Kathmandu, Nepal. He had participated in Emerson-Blanquerna Global Summits 
in Boston and Washington DC. He has closely observed the US presidential 
elections 2016 and published around two dozens of news stories and articles in 
the outlets he was working with. 

Marçal Sintes Olivella: Ph. D., is a professor and researcher at the Blanquerna 
School of Communication and International Relations, Ramon Llull University 
(Barcelona). He is the director of the Research Institute on Communications and 
International Relations and of the Master on Comprehensive Corporate Commu-
nication in the aforementioned School. He was the chair of the Journalism and 
Corporate Communication department for ten years, in two different periods. His 
main areas of study and research are journalism and blockchain, public opinion, 
political communication and freedom of speech. As a political analyst, contribu-
tes to various newspapers, such as El Periódico de Catalunya. For three years 
(2012-2015) the directed the Contemporary Culture Center of Barcelona. In 
2010, he won the Ramon Trias Fargas Award for Political Essay.

Marcia Buxton: Leadership Development and Equality Consultant, Speaker, 
Executive Coach. Marcia is an international Executive Coach, Speaker and Diver-
sity, Inclusion and Leadership Consultant. 
As CEO of KAMAKA, a leadership development consultancy and a qualified exe-



58 cutive coach, Marcia is passionate about empowering individuals to realise their 
potential and working within organisations to develop high performing teams 
and develop strategies for well-being, inclusive culture and engagement. 
With a career spanning across private, public and charity sectors including 
Education and International Development, Marcia is a champion for equality, di-
versity and women’s rights. She has served as Vice Chair for an NGO (One World 
Action), and as a business coach and mentor for women entrepreneurs overseas 
with the Cherie Blair Foundation. 
As a as well respected speaker on gender equality, mental health and women 
in leadership, Marcia currently serves as a School Governor, chair of a local 
government development Board and on the Board of a charity campaigning to 
end violence against women.

Margaret Whims, is an insightful Public Relations and Communications profes-
sional with over a decade worth of; social media, branding, and communications 
experience. Having successfully run her social media marketing agency in New 
York City and championing corporate social responsibility, today she brings that 
excellence and business acumen to her graduate studies at Emerson College, 
Boston. Margaret is also passionate about travel, understanding cultures, and 
advocating for quality education for all. She believes in the power of paying it 
forward. She was awarded the 2019 Graduate Leader Award for her demonstra-
ted ability in leadership at Emerson College. More information can be found on 
her LinkedIn profile under Margaret W. 

Mark Brodie: Adjunct Lecturer| Emerson College. Mark is a digital marketing 
and digital narrative expert with experience in an array of projects, productions, 
publications and services in markets as diverse as Europe, Asia, Southeast Asia, 
Central / South America and the Middle East.
As a marketing and imaging professional, Mark’s leadership and creative skills 
are focused on the development of programs, organizations, technologies, 
and audiences that believe in consistently pushing the status quo. His work is 
manifest in support of a number of health and technology related startup that 
improve the public’s well-being.
His current projects include producing Emerson College’s School of Commu-
nications podcast Campus on the Common, The podcast Navigating Dementia, 
Directing In Their Words, a film project about Immigration on the US Southern 
Border with the Border Angels, Public and Sports diplomacy programs in Rosari-
to, Mexico and the USO.

Mary Anne Taylor is an Assistant Professor of Rhetoric in the Department 
of Communication. Studies at Emerson College. Before earning her Ph.D. in 
Rhetoric and Language at The University of Texas at Austin, she received an 



59MP. Aff. from The LBJ School of Public Affairs, and a BA in Political Theory and 
Communication Studies from The University of Alabama. After a ten year career 
in Texas politics and public policy in the legislative and state agency arenas, Mary 
Anne focused her academic research, teaching, and professional consulting at 
the intersections of gender, power, and leadership.
Currently, Professor Taylor is a gender and rhetoric scholar with a primary 
research goal of challenging dominant discourses of democracy and civility. Her 
work is published in the journal of Women and Language, American Behavioral 
Scientist, and several edited collections and invited manuscripts, ranging from 
an essay on exploring false feminism, to gendered journalism in The New York 
Times. She has also presented her work at national, international, and regional 
conferences on the rhetoric of gender, race, and sexuality in sports and politics.

Miguel Angel Medina is an Associate Lecturer in International Relations at 
Blanquerna and a member of the consolidated research group GLOBAL CODES. 
He is also a fellow at CEI International Affairs – Diplomatic School in Barcelona. 
He is the representative of CEI at EuroMesCo, the network of think tanks on 
the Mediterranean. Dr. Medina holds a PhD in International Relations from the 
University of Cambridge and a Master in European Political Studies by the Co-
llege of Europe in Bruges. He has participated in some public-funded research 
projects and previously worked in two EUfunded Euro Med projects (public 
administration and justice). Dr. Medina has also experience as a political advisor. 
He has published on Euro Mediterranean affairs, foreign policy, security and de-
fence, and international public law. His main areas of research are geopolitics of 
the Euro Mediterranean space, diplomacy, European security and defence policy, 
and foreign policy of Middle Eastern countries.

Míriam Díez Bosch is the Vicedean of Research and International Relations at 
Blanquerna School of Communication and International Relations (Ramon Llull 
University) and Director of the Blanquerna Observatory on Media, Religion and 
Culture. She is the Director of Global Engagement at the web portal Aleteia.org 
and a journalist covering the Holy See for more than ten years. She is a Member 
of the Board of the Institute of Migration Studies at the Pontifical University of 
Comillas in Madrid and member of the board at the International Society on 
Media, Religion and Culture (Boulder, CO). She is a also a Professor on Theory of 
Communication (Global Communication Management Degree)  and the Director 
of the Masters Programme on Religion and Media at the Ramon Llull University.

Nina Surinyac is a PhD Candidate in the Ramon Llull University, where she 
obtained the Master’s Degree in Advertising Strategy and Creativity. It is part of 
the GRECP Research Group (Strategy and creativity in Advertising and Public 
Relations). She develops her doctoral thesis on the dissemination of the Smart 



60 City model in Barcelona and Amsterdam, specifically on how citizen participation 
is built in this new city model.

Núria Arbonés Aran has lived and worked in several places before settling in 
The Netherlands. She has a master’s degree in Catalan Philology from the Uni-
versity of Barcelona, and a Master of Arts and a PhD degree from the University 
of Amsterdam. After her studies in Amsterdam she remained at the University 
of Amsterdam as a fulltime lector Catalan aiming to contribute to a broader 
international insight into a diversity of Catalan related matters. At UvA, she also 
got involved in the development of education and research on cultural perspec-
tivism, images and history making.
Nowadays her professional environment is mainly concentrated in the Amster-
dam University of Applied Sciences where she initiated the long-term intercity 
international programme ‘International Virtual Consulting Firm (IVCF)’, working on 
real life cases in cooperation with partners institutions and business and insti-
tutional life in Amsterdam, Barcelona and Paris. All in all has led to the founding 
of the Research Group Cities & Visitors at AMSIB and the Lab ‘ Mapping the 
Imaginary’ aiming at contributing to the very needed understanding of places’ 
images, identities and reputations.   

Oscar Mateos is an Associate Professor at Blanquerna’s School of Communi-
cation and International Relations (Ramon Llull University, Barcelona), as well as 
GLOBALCODES research group Main researcher. He has recently been appoin-
ted as the URL Rector’s Delegate for the Agenda 2030.
He holds a PhD in International Relations from the Autonomous University of 
Barcelona (UAB). He was visiting professor at the University of Sierra Leone 
(Fourah Bay College) between 2006 and 2008 and Visiting researcher at the 
School of Oriental and African Studies (SOAS, University of London) in 2008. He 
has published and edited several books and articles on conflicts and post-con-
flict peacebuilding processes in Africa. He has also undertaken some consultan-
cies and research for Doctors Without Borders in Southern Sudan or Concilia-
tion Resources in Sierra Leone.
He is also a member of the Catalan Institute for Peace (ICIP) Board and an 
Associate research at the Barcelona International Affairs Center (CIDOB).

Owen Eagan: Senior Lecturer, Communication Studies, Emerson College
Owen Eagan specializes in measuring and assessing strategic communications 
in business and political environments. This includes utilizing traditional and 
evolving theoretical and analytical approaches to gauge the efficacy of various 
forms of communication from interpersonal to mass media communication. A 
book on the subject of his recent research regarding the influence of word of 
mouth on Hollywood movies is scheduled to be published by Palgrave Macmi-



61llan next year. In addition to serving as a faculty member at Emerson, Owen Ea-
gan serves as a Senior Vice President for Consensus Strategies, a management 
consulting firm that specializes in strategic advocacy services for leading corpo-
rate and institutional clients. He received a BA from Clark University, an MA from 
Emerson College and an MBA from Pepperdine University. He also attended the 
MIT-Harvard Public Disputes Program and the University of California-Berkeley 
CEQA CLE program.

Parichart Sthapitanonda is now acting as Professor and Dean of the Faculty 
of Communication Arts, Chulalongkorn University, in Bangkok Thailand. She 
received an undergraduate degree and a graduate degree from Chulalongkorn 
University and a doctoral degree from Ohio University.  Her research interests 
include public relations, communication management, and communication for 
social change.
Apart from the academic activities, she is currently working as the board of 
directors and the chairman of the audit committee, at MCOT Public Company 
Limited, a Thai state-owned public broadcaster that operates a number of radio 
and television stations in Thailand.  Also she serves as the board of directors of 
Thailand Post Company limited, a state enterprise that provides postal services 
in Thailand.  

Pavel Slutskiy is a full time lecturer in Communication Management at the 
Faculty of Communication Arts, Chulalongkorn University, Bangkok. Born in St. 
Petersburg, Russia, he continued his education in UK, and then in Russia, where 
he received PhD in Political Science from St. Petersburg State University (School 
of Journalism and Mass Communication). He has published three monographs, 
three university textbooks and multiple articles on these topics. He also has 15 
years of experience as an industry practitioner, entrepreneur, PR-consultant, 
journalist, editor and a TV-host.

Pere Masip is an associated professor in the Blanquerna School of Commu-
nication and International Relations at the Ramon Llull University (Barcelona, 
Catalonia). He holds a PhD in Journalism from University Ramon Llull.  His main 
research interests are media convergence, digital journalism, and the impact of 
technology on journalistic and communication practices. He has participated 
in several national and international projects. He is currently coordinating a re-
search project funded by the Spanish Ministry of Economy and Competitiveness 
entitled “News consumption, social networks and pluralism in the hybrid media 
system” as well as the research “What’s up with news? Fighting misinformation 
on WhatsApp: users’ approach”, funded by Facebook/WhatsApp. He is also coor-
dinating the “Media Pluralism Monitor” for Spain, under the direction of the Euro-
pean University Institute, and the research project “Press Councils in the Digital 



62 Age”, both funded by the European Commission. He has published more than 
100 articles and books in journals such as The International Journal of Press 
and Politics, Journalism Studies, Digital Journalism, International Communication 
Gazette, American Behavioral Scientist, and Journalism Practice; and publisher 
houses like Routledge, Willey-Blackwell, Lexingon Press, among others.

Peter Hall graduated from Emerson with a B.A. in VMA and minored in Political 
Communication. He also graduated with an M.A. from the Communication Ma-
nagement Graduate Program. While as a student at Emerson College, Peter was 
actively involved in many public diplomacy projects including the Rosarito Film 
Festival. Peter was also among the initial group of students to help establish re-
lationships with our global academic partners in Barcelona, Iceland, and Chile in 
2010 and 2011.  He received a Global PR Certificate from Blanquerna in 2010 
after completing a summer course of study and workshop organized between 
Emerson and Blanquerna. Since graduating from Emerson, Peter has worked in 
numerous capacities in communication and marketing: Teaching group commu-
nication courses at The University of Mount Union; Involved on the production 
of a documentary film with CNN producers in Atlanta, Georgia that focused on 
the social security and retirement crisis in the US; Employed at Sharon Merrill 
Investor Relations and Corporate Communications firm where he focused on 
financial communications, stock/shareholder analysis, and finance; Worked at 
Archbishop Williams Catholic High School as the Chief Communications and 
Marketing Officer, managing the Schools communications and marketing func-
tions for academic operations, admissions and alumni outreach. He currently is 
the Administrative Associate to Chair Gregory Payne at Emerson College in the 
Communication Studies Department.

Raul Reis is the Dean of the School of Communication at Emerson College, 
and a tenured professor in the Department of Communication Studies. Reis has 
published extensively in academic journals and books on topics such as the 
impact of mass media on traditional communities; Latin American and Brazilian 
media; higher education; and science, health and environmental communication. 
His academic articles have appeared in the Journal of Broadcasting & Electronic 
Media, Media and Communication, Journalism & Mass Communication Educator, 
Journal of Mass Media Ethics, Science Communication, World Communication 
Journal, Environmental Communication, and the Journal of Intercultural Commu-
nication, among others. He has co-authored a book titled “Mass Communication: 
Producers and Consumers” (2010), and another called “Writing and Reporting 
for Digital Media” (2015). Reis has contributed chapters to six edited academic 
books, and his research has been reprinted in specialized encyclopedias. He is 
currently the co-editor of the Media and Communication journal. 
Prior to Emerson, he served as Dean of the School of Journalism and Mass 



63Communication (SJMC) at Florida International University (FIU) in Miami, Florida, 
from 2011 to 2016; and in several academic and administrative positions in the 
California State University (CSU) system from 1997 to 2011. Reis is a native of 
Belém, a city in the Amazon region of Brazil. He earned his bachelor’s degree 
in Brazil, and both of his graduate degrees in the United States, a Master’s at 
Kansas State University and Ph.D. at the University of Oregon.

Renata Matkeviciene is an associate professor in communication, Faculty of 
Communication, Vilnius University, Lithuania, a chair of Corporate Communica-
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